SUCCESS IN WRITING 
Noted Editors Tell What It Takes 


FICTION: THE WHEEL TURNS 


AUGUST DERLETH 


New Opportunities for the Writer 


Handy Market List 


of Magazines 


AUTHOR. 
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> 


Here is ONE PUBLISHER who 
Guarantees National Advertising 


for Every Book! 


Before you submit your manuscript to a 
publisher, find out if he guarantees and 
specifies National Advertising for your 
book . . . as Pageant Press does! 

Our advertisements in book review sec- 
tions such as The New York Times, New 
York Herald Tribune and Saturday Re- 
view go into millions of homes and result 
in bringing your book to the attention of 
a wide public. !In addition, for books of 
particular interest to certain groups, we 
advertise in specialized publications such 
as Presbyterian Life, Navy Times, Chris- 
tian Herald, Sports Digest, Bridge Bul- 
letin, Practical Hobbies and many others 


Send Us Your Manuscript. Our Editors wil! read it 
carefully and report within one week regarding 
possibilities and cost. No obligation 


Other Pageant Press advantages: 
Lower Subsidies . . . Our subsidies average from 
25 to 30% lower than firms which do not 
offer advertising. 

Higher Royalty . . . Over 300% higher than 
royalty publishers 

Early Publication . . . Our books are usually 
published in one-third the time other firms 
require. 


Longer Sales Life . . . We keep your book alive 
for at least two years, unlike other publishers 
who arbitrarily reserve the right to suspend a 
book on 60 to 90 days’ notice! 


YOUR BOOK 


130 West 42nd Street Dept. AJ1 


It pays off in ROYALTIES 
If you have a good selling book our 40 
royalty will mean a great deal to you. Nine 
of our new authors have already earned 
$17,350 

$4500 to John Lavin for A HALO FOR 
GOMEZ. (Book out only six months! 

$1300 to Margaret Lynch Capone for SO 
YOU'VE JOINED A CLUB 

$2100 to Sidney Silodor for SILODOR SAYS 
$750 to Lans Leneve for sale of reprint 
rights to HELLO, SPORTSMEN 

$1900 to Bob McKnight for STRAIGHT 
PLACE AND SHOWDOWN 

$2600 to Jay Little for MAYBE - TOMOR 
ROW 

$800 to Dr. Rolf Alexander for CREATIVE 
REALISM 

1000 books sold before publication of WISE 
OR OTHERWISE by Dr. Maurice Sachnoff 
$1000 royalty 

2000 books sold before publication of FEAR 
NOT MY SON by Jack Piner ($2400 royalty 


FLASH! 


$1600 CONTEST 
FOR BEST BOOKS 


Ten cash prizes. We are looking 
for new talent and possible best 
sellers. Send for simple rules. No 
entry fee. Send your manuscript 
to: 


Seth Richards, Publisher 


. . . how to type manuscript 
how to protect your royalties and subsidiary rights 
and 1001 other suggestions to beginners and professionals 
Absolutely FREE. Write Today. 


PAGEANT PRESS INC. 


FREE BIG BOOK fully explains Pageant Press iccessful 
Ht plan that has helped over 500 authors to win recognitior 
Tells why books are rejected wnich books to publish 


how to proofread . . 


New York 36, N. Y. 
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1916, is published 


My First Two Stories Brought $255 


Before completing the course,’’ writes 
n B. Aretz of Tarentum, Pa., “| sold two 


one for $1] the other for $145 

They were punche out on a borrowed type 
a two-bit dictionary on one side, the 

ilmer le n n the other. When the going 

t tough turned to the lessons. The an 


was there Luck? Plenty of it. But 
h {i help | am receiving from 
ner, | know be lucky again.” 


HOW TO ATTAIN 
MAXIMUM SUCCESS 


FREE Book Tells How You Learn at 
Home to Write More Salable Material 


(1) editors are scrutinizing manu- 
some 


Let's face facts: 
scripts more carefully than ever before; (2) 
writers are earning good money- selling more Ma- 
terial at /iigher rates than ever before. 


If you're not getting vour share of editors’ 
checks, it may not be because you lack talent, but 
that vou need to know more about the profession- 
il devices and techniques that editors look for. 
That is the kind of home-study training Palmer 
Institute has rendered for 30 years to help writers 
find the most direct road to success and recogni- 


tion 


“What IT learned about magazine writing from 
invaluable to me ever since,” 
writes Keith Monroe, widely-known writer whose 
articles appear in Life, American, Reader's Digest, 
Irgosy, Good Housekeeping, and other top mag- 
azines. Other famous authors who endorse Palmer 
Institute include Rupert Hughes, Katherine New- 
lin Burt, D. H. Johnson, the late Ruth Comfort 
Mitchell, and many others. 


Free Book Tells How 


lo learn more about your opportunities as a 
writer, and how Palmer Institute’s proven home- 
study training may help you, send for free typical 
lesson package and 40-page book, “The Art of 
Writing Salable Stories,” which explains Palmer's 
unique method of training for highest pay in all 
fields stories, novels, mysteries, radio-TV 
scripts, feature articles. No obligation. No sales 
Send today! 


Palmer has been 


short 


man will call. 


Palmer institute of Authorship 


Approved: National Home Study Council Since 1917 
1680 N. Sycamore, Desk G-16 
The Art Hollywood 28, California Veterans 


, Palmer Institute of Authorship 
a. Hollywoo , Calif. 


‘ send me free typical lesson package and 40- 
page book, Art of Writing Salable Stories,’ explain- 
may increase my income from writing. This 


n Now 
st is confidential. No salesman will call 
M 
Mr 
KA 
Address 
City Zone State 


Please print clearly. Veterans: check here 0 


| 
otf 
rs cnn. Mail This Reminder Coupon or Send Postcard 
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The perennial question 


What Does It Take to Succeed? 


N° question is asked oftener by writers just 
starting their careers than this: 
What do I need for success in writing? 

Then, as soon as a writer gets a foothold on the 
literary ladder, he wants to know 

What do I need to increase my success? 

Author & Journalist asked a number of well 
known editors to EXPTeEss their views 

Their replies offer the variety one would expect 
from thoughtful observers of the writing profes 
It is clear that there is no single road to suc 
cess. Whatever road a writer travel, 
however, he cannot fail to be stimulated by the 
judgment of these outstanding editors. 


sion. 
chooses to 


Kenneth McArdle, Editor, Collier's: 

I wish IT had all the answers, but there is no pat 
formula. Some of the unlikeliest would-be writers 
make the grade. Some who make it are all but 
illiterate. They make their way into print—at a 
profit—without ever learning how to put a sen 
tence together. 

But as a rule, the writer 
because he recognizes writing as a trade, and pre 
pares himself for his job as any other craftsman 
prepares for his particular work. 

Basically, a writer must have talent—the 
kind of sensitive feel for his that a 
good carpenter has for his saw and hammer. He 
must, if he’s going to be a journalist, have respect 
for words and respect for facts. 

How much of this is inborn 
acquired is anybody's guess. I still think the sound 
est school for learning, or refining, these attitudes 
is a good newspaper, and the best teacher is a 
tough, competent city editor. 

I can remember turning in a full page of copy, 
during my cub days, on some two-bit fire and 
watching the city editor chop it to a short para 
graph, and in the process make it a better story. 
I can also recall driving 75 miles through sleet 
and snow to assuage the outraged feelings of a 
group of volunteer firemen; I had blithely quoted 
some guy as saving they had dallied. “lke Nero of 
old,” while the fire got off to a head-start. I 
hadn't bothered checking whether it was true. 

Respect for facts, like respect for words, must be 
second nature to any journalist. Some few seem 
to inherit the traits; the rest of us have to learn 
the hard way. 

These—plus the good reporter’s standard equip 
ment of intelligence, sensitivity, and curiousity 
have always been and still are what a writer most 
needs to succeed. 

There are. of course, certain trends apparent in 
the world today. Radio and _ television compete 
vigorously for the public’s time and attention, 
putting a special premium on sharpness and com 
pactness of writing. A world with a million new 
facets suggests that the resourceful writer will take 


greater pains than before to know what's going 


who succeeds does so 


Salle 


word-tools 


and how much 


amswered by noted editors 


on around him. But the role of the durable print 
ed word has not diminished; the challenge to writ 
is to make sure that word gives 
maximum mileage. ‘To the kind of competence r¢ 
quired of writers today’s Competitive context, 
there is (if you will forgive a dangling preposition) 
I know of. 


ers (and editors) 


no short cut that 


Bruce Gould, Editor, Ladies’ Home Journal: 

From our point of view what a writer needs to 
dav to succeed is to have a good story to tell and 
the ability and patience to tell it. We're certainty 
it Whenever he does. 


ready to buy 


John Fischer, Editor, Harper's Magazine: 

It really isn’t possible for me to give you any 
meaningful reply without attempting to write a 
full length book. Any brief generalization would 


be so abstract that it wouldn't be helpful—it could 
hardly be more than a suggestion that writers 
would be more successful if they would pick 
better subjects and learn to write about them 


more skilfully. T simply don’t know of any quick 


easy tricks in this trade. 


Robert O. Erisman, Editor, Stadium Publishing Cor- 
poration: 

The other dav a 
assistant professor of English at one of the 
hastern universities. He that this the 
first Western he’@eever written, added that he had 
published fiction in’ ksquire and Sten 


story. came to ome trom oan 


large 


said 


however 


and ino several of the literary “little magazines 
requested that. if liked the story, the 
pseudonym he'd put on the storv rather than his 
real name Jest university. officials frown on. the 


phenomenon of one of their academicians writing 


4 lowly Western story. (which is why, of course, | 
haven't revealed his name or the university's 
here) 

My first thought was not. does this man have 


Western, not 
write a 


the scholarship to write a good 
does this man have the talent to 
Western, but, could a man with this background 
believe sufhciently in what he was writing to pro 
duce a good Western. 

I read the storv and it was a good Western and 
I accepted it. Because the writer had believed in 
wt. The scholarship doubtless gave it intelligent 
finish and freedom from grammatical flaws, and 
the talent undoubtedly was responsible for the 
very professional handling of drama and suspense 
and pace and character and plot. but none of this 
would have availed the writer anything if he 
hadn't believed in the story, enjoyed writing. it. 
Without sincere belief. a parody of a Western 
(which was what I feared the piece would be be 
fore T read it) could have resulted. at best. in a stiff 
lifeless facsimile of a Western. 

In Predilections, Marianne Moore’s recent book 
of literary Miss Moore savs: “Indeed, any 


essays, 


AUTHOR JOURNALIST 


EXPOSITION PRESS LEADS THE FIELD BECAUSE... 


There is no substitute for quality. More and more Exposition Press books are receiving 
mportant review space in publications where reviews mean book sales. This is no 
accident. The reputation of a publisher of quality books is reflected in the books them- 
selves and in the reception they receive. There is more to publishing than solicitation 
of manuscripts and enthusiasm—a successfully published book bears the mark of 
discrimination and know-how on the part of the publisher. Discrimination and know- 
how lead to quality. It is quality that has put Exposition Press at the head of the field 


Important Reviews The Management Dictionary a scrupu 


lously careful editing job 
HARVARD BUSINESS REVIEW 


How To Have A Green Thumb Without An 
Aching Back | have never read a garden Webfooted Warriors... . filled with good 
book so overflowing with veteran, not ama- ahorine 
teur. enthusiasm ” f SAN FRANCISCO CHRONICLE 
Lewis G tt, N.Y. HERALD TRIBUNE ; ras 
The Kingdom Within powerful book about 


Lincoln's Third Secretary a first-class racial discrimination.” (FLA.) TIMES 
piece of reportage SATURDAY REVIEW 
Polly Cadotte ° a moving story written 
iS con ntly interesting 
Saladin with understanding and sensitivity 


a pleasure to read.” 
MILWAUK RNA 
August Derleth, THE CAPITAL TIMES (WISC 


The Printer and the Prince. *.. helps clarify Echoes of the Red Man”. . . the book Is 
the relationship between Lincoln and splendidly illustrated and will remain a classic 
Greely.” HOUSTON (TEX.) POST in this field THE BOOK EXCHANGE (ENGLAND) 


hanter A sold for 
..: Reprint Sales af f Wanderings was sold fc 


Economics: A Syllabus of Questions and Answers. A seliout and 
now the second edition has been printed 


...2nd Editions 


° : In the first 11 months of 1955 Expos 
... Special Trade Imprints published 19 NEW 32-PAGE, 


titles of sustained trade interest ; 
10 Exposition-University Books scholarly and 


.. . Special Poetry Promotions fro e 


More than 500 radio sta 
tions have agreed to broadcast from Exposition books 
Some of the programs broadcast as many as five times a 
week. Credit is always given to the author, to the title of 
the’ book, and to Exposition Press. Poets now have this 
exclusive opportunity to reach an audience of millions. 
Write Henry Harrison for details of this exciting new plan 


R N Dept. AJI2 386-4th AVE., NEW YORK 16, N. Y. 
«In Calif: 9172 SUNSET BLVD., HOLLYWOOD 46 
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.. Books Published Exposition officially hs 
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| th, trate brochure | 
Write ¢ every 


Sell the Scripts 


You Write! | 


WE SHOW YOU HOW 


This most modern teaching method makes it 
possible for you to write more easily, joyously, 
in the full confidence that ycu are becoming a 
better writer. THE CREATIVE ABILITY DE 
VELOPER is the new, totally different way of 
stimulating and developing writing ability. You 
are helped to know exactly the kind of profes 
siona! writing you can do best, and then to 
write articles, stories, verse, TV plays, etc., ac 
cording to your aptitude. This is the sure way 
to write for pay to express yourself with 
freshness and vitality the qualities edi 
tors want. 

As never before, you will discover new us 
able ideas. You will write instead of dream 
about it. And amazingly, you will find more 
energy for writing, progress will be much easier 


“Overcome [nertia—-Make Sales” 


“On daily assignment for your course, | used 
a news clip. Just writing instead of nebulous 
thinking led to an article bought by New Mex- 
ico Magazine. Daily assignments diaging into 
the past brought out a then-now article ac- 
cepted by New Moxico School Review. Arizona 
Quarterly has accepted a story and Stories 
boug%t a juvenile yarn—all trace back to writ- 
ing your C. A. D. daily assignments. Thanks!” 
—Alice Bullock, Santa Fo, N. M. 


Get EVERYTHING you ever want- 
FREE ed from a course. Send today for 
the free booklet, “Your Wav t 
Successful Authorship,’ that tells you about 


this new plan. 


Use This Convenient Coupon 


The Simplified Training Course 

1819 Gilpin St., Denver 6, Colo. 

Please send me the free booklet: no cost or 
obligation 

Name 

Address 

City Zone State 


DON’T AIM TOO HIGH! 


If you're not selling top-class markets, consider the 
Shopping News, Newspaper Syndicates, Rural mag 
azines and Industrial Personnel publications’ SMALL 
SALE markets. We need new writers, and old, in these 
much-easier-to-sell fields who will slant fiction and 
articles our way regularly 

Marketing fee for immediate submission test to these 
responsive, alert market lists is 9O0c per script under 
2,000 words, $1.80 to 5,000, $2.50 over 5,000: re 
funded when placed and 15% commission exacted 
All submissions must have fee accompanying 


SYNDICATE & FICTION MARKETING AGENCY 
307 East 4th Street, Dept. JJ Cincinnati 2, Ohio 


6 


concern about how well one’s work is going to be 
received seems to mildew effectiveness.” “This 
might seem like risky advice to a would-be write 
of commercial fiction, but T think that it is a 
better direction to err in than that of over-care 
with being sure youre writing just exactly what 
the editors want. Then, if the piece is never pub 
lished, you have at least had the enjoyment of its 
creation. And in these davs when editors more and 
more are asking for offtrail stories, your piece 
might well be published too. 

So to the new writer TI sav: Believe in what you 
write, enjoy the job of creation, forget the editor 
until you're typing his name on the submission 

i 


CHVe lope 


Ralph Allen, Editor, Mac‘ecn’s: 


It as difheult to answer vou question ina 


phrase but if | had to do so IT would sav that tl 
thing a writer most necds to succecd is a prot 
sional attitude toward his business. Phe operatiy 
word is aftiiude I use business somewhat 
looser sense, for Tam not amone those who b 
lieve that a writer must produce satishactors 
business statement at the end of every. vear to 
consider himself ao success. Many excellent and 
reasonably well read—and therefore successful 
writers do not make a business success of then 
writing Sut dom’t know of any writer wh 
made anv kind of a success of writing unless he 
had a professto il attitude 
Phe professional attitude | dese 

the determination to catch and hold t! ! 
of whatever vroup of readers the writer ts 
to reach and to sav something to those reader 
which will have meaning for them. Tt is a / 
how many writers of some talent. fall 


even an intelligent effort to reach these ele 


goals. \ common failing is to trv to reach t 
audience of the Saturday Evening Post with a 
story imitating a story that the writer has recenths 
admired in the N Yorke) Some would-be 
ers believe that a refusal to size up the target 
before rolling up the ammunition is a sign of 
integrity.” Tt is usually a sign of nothing 
than rank amateurism 

Even having sized up then anticipated au 
diences, some writers entertain thie peculiar idea 
that it is the audience rather than the writer that 
ust do the bulk of the work. This might have 


had some vestige of truth one or two hundred 
vears ago when there were relatively few books 
agazines, and newspapers, there was no television 


no radio, telephone, movies, or automobile, and 


most of the relatively few people who could read 
it all were members of a leisure class. “The people 
who were able to read had relatively few clitms on 
their time and were perhaps willing to do some of 
the writer's work. 

Now, of Course, evervbody can read and every 
body who can read has a great mumber of different 
people and different media Clamoring for his at 
tention. Its unfortunate that, the resultine 
frenzy, tricks, gimmicks, and the frankly salacious 
or sensational approach are the only means. of 
reaching a fairly high percentage of the total au 


dience. 
Ray Russell, Executive Editor, Playboy: 
Talent and industry are such obvious prereq 


uisites of writing success that I'd like to bypass 
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pportunity Knocks only 
f the strongest Spring 
tering your manuscript 


our exciting selection 


th tictior r juvenile writers new, upcoming, or 
ac esta 1. It pen house’’ at Comet—and there’s 

° 
tmportant 


MAIL THIS COUPON NOW 


Comet Press Books, Dept. AJ-156 
11 West 42nd St., New York 36, N.Y 


ease send me your FREE illustrated book 
t PUBLISHING YOUR BOOK 


FREE AUTHOR’S 


S Ss as. for your FREE report 


11 W. 42 St., New York 36, N.Y. 
Dept. AJ-156 
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‘The Postman . 
(a 
| prom d 
| 
COMET! 
P R 
BOOKS: | 


BETTER THAN 
FOUND MONEY 


Money can be 
Knowledze 
ove 
What a wonderful 
ever by the thorouc 
have put into it 
worth! “The pointers y 
carry over int all tne b« 


THIS SYSTEM WORKS! 
ss Bl Nas taught thousan 
wn Hall 


and she keeps in { 
wishes, as she helps you, ste \ > rite the best storie 
of whicn you are A SECONDARY 
MARKET CAN PAY N TART Y 
ON YOUR WAY AS 
CRITICISM SERVICE 
problem story? Paulir E 
ond what t | r 
Ss, 35.0 minimun 
uld accompany script 


PAULINE BLOOM WORKSHOP FOR WRITERS 
58 Willow St.-A, Brooklyn 1, N.Y. 
Licensed by New York State 


1 like to know more. Witt 
step-by-step helt 


GAMBLE A BUCK? 


THAT’S ALL IT TAKES TO LEARN ABOUT 
WRITING COMIC BOOK STORIES. MY 
15,000 WORD BOOKLET, FUNDAMEN- 
TALS OF COMIC SCRIPT WRITING, TELLS 
YOU HOW. NO DRAWING EXPERIENCE 
NEEDED. SEND YOUR DOLLAR TO: 


Earle C. Bergman 


1255 North Gordon St. 
Hollywood 38, Calif. 


that is not 
thoughtful 


them and concentrate on an element 
olten emphasized in this connection 
Here’s what I mean: 

many tyro writers are content to titillate 
themselves, caring litthe if their writing will in 
terest. others. feel that the writer 
consideration for the reader, must remember the 
reader, must stop every so often and ask himself, 
T communicating this fun I'm having? Amd 


Ness. 
ow 


must) have 


myself? 

letter from a 
domt write commercially. I 
kind of story I'd like to read myself. It's 
a lot of fun.” ‘This, on the face of it 
reasonable, but if we look a little Closer, we find 
that really 
antisocial autoerotic: 
nobody else iw 
“a hell of a dot 
sex, is not worth much i it’s a 


projecting it outside 


I recently received a writer who 
write thr 


a hell ot 


sounds 


said, “I 


what he’s saying is something quite 


ha Noe a Private 


and 
myself and 
course, writing should be, 
of fun” —but, like 
hell of a lot of tun for only one person 

Now, Pm oan incorrigible bathtub baritone. 
and Jong-suttering neighbors will testily 
to the fact that 1 
Verdi Puccini 
commercially 
like to hear myself. [t's 
the other hand | 
beat a path to my bathroom door 


part fo? 


Vn 


wile. son 


pour outa steady stream of 
morning. sine 
I sine the kind of sones I 
a hell of a lot of fun. On 


don't Rudolt 


ana every 


mind vou 


expect Bine to 


Robert P. Crossley, Editor, Household: 
\ writer needs above all an awareness of reality 
ot how people really live, what thev really do 
they really like how 
what kind of 
really think 
that if there is one factor that really separates thie 


from thre 


thre \ 
ther Live 


what much mones 


have houses 


In, What they 


re; ly 
want out of life. « | 
men bovs ino writing thimes tor someser 


Vice Magazines, it Is this matter of aw rreness and 


down-to-carthness, 


Journalist 


Books for Writers 


\ut 


fo 


if ‘ 
hor Journalist p 
it the published Price postp 


orde fo Author & Journalist 
Nationa Topeka Tope 
Kans 


thi 


Good 
Publishing Corporation, 288 


TP OF Ficrion, by 
Liveright 
AGES 


The late 


recognized as one of the 


Man 


for 30° vears 
teachers 
writing. Among his students were such 
now well-known figures as Paddv Chavefskyv. Irwin 
Stark. and William Gibson. 

The Technique s of Fiction retlects the keen in 
sight that enabled) Professor Goodman to hely 
his students analyze their own work, as well as 
that of others. He discusses image, pattern, char 
acter, emotion, idea, and the word from a 
psychological standpoint. 


Professor Goodman Wis 


most eminent 


ol creative 


sound 
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pay 


OF New Worps, by Mary. Reifer, 
Philosophical Library, 234 pages. 

There probably has never been a period when 
new words were being introduced into the 


from science, technology, industry, in 


language 


ternational athairs. sports, the underworld, the 
Slang of vouth. A writer who wants to use them 
accurately needs a compact volume like Miss 


he can find definitions of cybernet 
Daniels pile or warphan 


Reiter's, where 
ol strain 


chr 


LAULC, 


or collage, 


Edward 
248 


Pit ENGINEERING OF CONSENT, edited by 
1. Bernavs. University of Oklahoma Press. 
pages. $3.75. 
hverybody knows that Edward L.. Bernays is the 

leading professional publicist in the world today 

In this book he and seven other experts analyze 

public relations as a method of engineering sup 

port for an activity, movement, or institu 
tion. TLhev show clearly the techniques essential 
for obtaiming popular acceptance of an idea or 


Cause, 


course of action. 

Whether a writer is ever professionally engaged 
in public relations or not, he can’t afford not to 
with this significant CONLEM porary 
and its potential value to him 


be familiar 
phenomenon 


Contests and Awards 


The Corpus Christi Fine Arts Colony is cele 
brating its tenth anniversary with a contest. for 
oneact plays in one or two scenes plaving time, 
hour. The award is S50 cash plus a scholar 
Ship of S35 covering tuition in the writers’ work 


One 


shop of the colony for June, 1956. The winning 
play will be produced without) rovaltv during 
1956. Contest closing date, March 1 

There are elaborate specifications for competing 
plays. and entries should not be submitted without 
examining these. Details are obtainable from 
MIrs. Howell Ward. S01 Broadway. Corpus 
Christi, Texas. 

Ae] - 
The Poetry Society of Virginia offers a number 


of prizes tor 1956, as follows: 


The Jamestown Prize of $50 tor a lyric of not 
more than 42 lines on the subject of Jamestown, 
for the Jamestown Festival of 1957. 

The Norfolk Prize of $50 for a sequence of two 
or three sonnets related theme. Second: prize, 

The Princess Anne Prize of $50 for a lyric not 
more than 42. lines. 

The Stanley Corprew Paul «Memorial Prize of 
STO for a poem on peace. 

The Keats Memorial Prizes—$50 for a lvric not 
more than 30 lines; S50 for a sonnet. 


\ll are open to everyone except the Keats con- 
tests, which are restricted to residents of Virginia 
All contests close March 15. Address Elizabeth 
Harris Jones, 3203 Floyd Ave., Richmond 21, Va 

— Ac] — 

[he Commonwealth Club of California will 
award two gold medals and five or fewer silver 
medals tor books by residents of California pub 
lished in 1955. Closing date, January 31.) Entry 
blanks are obtainable from Stuart Richardson 
Ward, Hotel St. Francis, San Francisco 19, Calif. 
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Top School Adviser 
Falls For Writing 
Course and Loves It! 


With the entire field to choose from, with her years 
f training in distinguishing the good from the poor 
1 top educational adviser,* when she wanted to take 
1 course in writing, chose this one . and after four 
years she is still recommending it 
“t want you to know of my appreciation of this 
course of yours. Your step-by-step treatment, your 
assignment sheets, your letters of comment, your hu- 
man understanding of flounderers, your amusing and 
astute textbook—all are admirable—and unique. | 
shall broadcast my admiration of what you are doing.” 
“Name on request. 
WE TEACH YOU TO WRITE STORIES AND 
THEN WE HELP YOU SELL THEM! 
Since 1934 we have taught people to WRITE and 
ELL and MAKE MONEY through these famous as 
nments based on the best known of all books for 


sig 


writer ind written by the author of that book 
The nationally known literary agent, A. L. Fierst 


who will handle the sale of YOUR stories, has placed 
uch sensational successes as THE TEAHOUSE OF THE 
other books, serials and 


AUGUST MOON and many 


A SAMPLE OF STUDENT SALES 


1. A $750 sale to the Saturday Evening Post (when the 
author was only half through the work) 

2. Over 700 sales to leading markets including COSMOPOLI- 
TAN (we started selling for her before she was finished 
with the course). 

3. Atlantic, Holiday, Saturday Evening Post, two Books— 
and a major book club choice all for one NYS graduate. 


FAMOUS AUTHORS AND EDITORS TO HELP YOUR 
WRITING CAREER THROUGH NYS 


taff of instructor ncludes 


HENRY KANE 


I t veal writer of Martin Kane, Private 
Eve, TV series iuthor of 13 books, creator of book 
ra haracter Peter Chambers; author of mo- 
(latest, New York Confidential.) Au- 

s in e Saturday Evening Post, Cos- 

in E's re (Esquir devoted a feature 


STANLEY ELLIN 


Winner First Prize in the latest Ellery Queen 
mMtest ane even major prizes in previous convests, 
4 roof books, The Dreadful Suinmit, The Key to 
Nicholas Street ithor of material in Cosmopolitan 
n VeCalis, writer of motion picture The Big 
Night. Featured on three major television programs 


VALUABLE INSTRUCTION BOOK FREE 


The free let WRITING FOR A PROFITABLE 

CAREER will of much value to you. It will be sent 

uu Wwitl t I ation on your part by this long 
established an il course 


MAIL THIS COUPON TODAY 
THE NEW YORK SCHOOL OF WRITING 


DEPT. 151, 2 E. 45 ST., NEW YORK 17, N.Y. 

Please send me at no obligation your FREE booklet 
Writ for a Profitable Career and full information 
ncerning your course 

Name 
treet 


the State of New York 
No salesman will call). 


Licensed by 


(This inquiry is confidential. 


Happy New Year? Well, it all depends... 


If you’re selling as much material as you'd like to sell, and selling to the markets you've 
always wanted to hit, there’s every chance 1950 will be happy. You're doing fine, and you'll 
probably keep it up. 


But if 1955 was a pretty empty year for you as far as sales were concerned, and there's no 
reason to suppose that the one which has just started is going to be any different, then—as fan 
as your writing career is concerned—the possibility of a happy 1956 isn’t quite so likely. And 
if that’s the case, it’s good sense to start the new year right by admitting one of two things to 
yourself: 

Fither there’s something wrong with your stuff 
Or there’s something wrong with the way you're marketing it 

SMLA, which makes over six thousand sales yearly for clients, has a long-established 

reputation for expert manuscript marketing and selling, and for skillful unraveling of snarled 


up techniques. Your decision to send us some of your material, therefore, may well be the first 


step toward that happy new year everybody's been mentioning. 


SERVICE: !f your material! is salable, we'll sell it to the best possible markets at best possible rate and 


cover sale of additional rights throughout the world. If your material is unsalable as it stands but can be 
repaired, we'll give you detail-by-detail advice on how to repair it, so that you may, without additional charge 
return it to us for sale. And if your material is completely unsalable, we'll tell you why, and give you spe 


cific advice on how to avoid those errors in future material. We report within two weeks 


-TERMS: PROFESSIONALS: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we'll be happy to discuss handling your output on 
straight commission basis of 10 on all American sales, 15% on Canadian sales, ard 20% on British and 
other foreign sales 


NEWCOMERS: As recompense for working with beginners or newer writers until you begin to earn 
your keep through sales, our fee, which should accompany material, is five dollars per script for scripts up 
to 5,000 words, one dollar per thousand words for additional thousards and final fraction (for example, seven 
dollars for a script of 6,895 words). $25 for books of all lengths up to 150,000 words, $50 for books over 
150,000 words; information on t.v., radio, stage, syndicate, and other types of material on request. We drop 
all fees after we make several sales for new clients. A stamped, self-addressed envelope, please, with all 


manuscripts. 


Scott Meredith Literary Agency, 580 Fifth Avenue, N.Y. 36 W.Y. 
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FICTION: 


By AuGcGusr DERLETH 


EREEAPS in no other field of creative writing 
are tastes likely to change so suddenly as in 


almost always due 


ch mees white h 


fiction. Such changes are 


to historical circumstances, and thre 


brave been brought about in. the past Tew Vears 


risen primarily out of two factors—the a 


decline of fiction 


have 


rival of the atomic era, and thre 
venerally, in 
reading habits. Tt is small comfort tor 
of type fiction to realize that the inevitably 
turns, ana his type will come Up again, given time 


to wait that lone ib he 


non-fiction im \merican 
Write) 


favor of 
wheel 
he mav not be able cannot 
needs of the 


word which could kKevnote 
pont ol 


meet the 
Ht there 
need in 
that 
large 


pres nt. 


Is One todas s 


fiction 
Is media Today's editors 


from the editorial View 


word and 
fiction that appears in their mae 
books tor lye 


today to 


want thre 


wines—and ‘to a lesser extent in then 


man and woman ot 


appli ible tor the 
the problems of living at a time in the liustory of 


ino has within his grasp the al 


mankind when m 
ternatives of destroving his race and perhaps his 
world or of creating an immeasurably more won 
dertul Iditors ol 
tend to demand stories which have an 
that re 


without 


world magazines particular 
ipplication to present time: for ison. for 


example, many regionalists are PALIT 

markets 
There is a 

for up-dating stories 


instance, thre 


Passton 
This often leads to ridiculous 


magazine Zest recently 


quarte rs 


extremes. For 


reprinted Lovecrafts horror masterpiece 
One of the shrewdest Judges of literary trends 
lucust Devle th. who has conto huted to 
lreds of magazines from the pulps to the Yale 
Review Hle is now hing on a historical novel 
to appear in the spring. The year 1936 will bring 
the tota of his published hooks Dey 
leth’s honve the town where lig 
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The Wheel Turns 


“The Rats in the Walls.” dated for 1923, and up 
dated it to 1953, Pursuit would not buy a Sola 
Pons mystery with a post-World War I setting un 
less it was brought up-to-date, which I declined to 
do. And such is the change in fiction tastes in the 
past two decades, that a story like my own “Any 
Dav Now.” which brought thousands of letters to 
the editor when Redbook published it in 1938 
could not find a magazine market today. This is 
true, of Course, of many types of stories, and there 
are often more specifi reasons tor the shrinking 
market 

\s an example in regional writing, for instance 
editors of today, reaching out toward the vast and 
largely undeveloped) rural audience America, 
tend to feed that audience the verv same sort of 
romantic fiction which 
diences evervwhere. Stories in which farmers ap 
even in their dialect to be in any wavy dif 
from cits folk, no matter how true to lite 
mav be, are summarily rejected for the most 
ind particularly by editors whose audiences 
we rural. Editors sav. however mistakenly. that 
farmers dom't want to be made to feel that thes 
Just as smart as city slickers.”” This, though 
it may miss the point that in most stories of the 
rejected farmers invariably turn up as a 
deal than the citv. slickers, is) still 
the prevailing dictum. 

IT cite this example because it ts sviInptomati of 
another aspect of the change in fiction tastes which 
must be faced today. Tt iy the unhappy trend to 
ward contornmity. This has reached such a level in 
American that in mass 
Circulation magazines, particularly the lower 
fiction has nothing dis 


smooth is fed to mass au 
peal 

ferent 
thes 
part 


type 


magazines most of the 


Cost pel issuc plane. the 


the bvlines were eliminated 


tinctive about it. If 

there would be nothing whatsoever to sav that 
more than one hired hack had turned out the 
entire lot of stories. With this leveling trend 


supported on every hand, it is Impossible to sav 
how long it will take before the reading audience 
will revolt. 
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This is all the more so because one of the very 
factors supporting this drift has arisen from reader 
tastes—that is the preference for non-fiction, for 
how-to articles, for exposés. This is a normal post 
war phenomenon, but it has lasted much longer 
after World War II than ever before. One patent 
result of this preference for non-fiction has been 
an appreciable narrowing of markets for fiction. 
In addition, an editor, selecting fiction, can afford 
to be more selective than ever, though, ironically, 
there are fewer writers being developed by the 
mass-circulation magazines than ever before in 
their history. 

Indeed, one of the largest slick magazines 
frankly avows that it wants its fiction to appeal 
only to the young married readers to whom it 
caters, no matter how restrictive such conditions 
may be. This is reaching for the heart of today’s 
Americans, for the 20-40 age group. In common 
with a great many other magazines, this one is not 
interested in stories about teen-agers, or about the 
middle-aged or old. 

But this only balances the desires of editors who 
are serving the public which reads the quality and 
little magazines. Of such editors, Martha Foley 
says in her introduction to The Best American 
Short Stories: 1955, “Writers and editors both 
would like to avoid the kind of adult we have 
today.” Here are the two extremes writers of to 
day must attempt to mect. 

Miss Foley goes on to say that stories about older 
people and children seemed to predominate in the 
markets from which the majority of the stories in 
her book were chosen: She suggests that ‘the mod 
ern adult exhibits a frightening complexity of 
traits caught in a web of appalling circumstances.” 
To the extent that the writer of today faces up to 
that modern adult, perhaps the editor of the mag 
azine preferring stories about today’s young adult 
is doing a service to both writer and reader. 

All these matters quite aside, they are actually 
only a part of the picture, for basicaily there is 
little to account for changing tastes. It is all very 
well to say that one thing or another—a war, atom 
ic discovery, etc.—is responsible; it is all included 
in the direction of history, the growth of mankind 
toward some undefinable goal. Students who 
heard me lecture on regionalism in America years 
ago at the various universities where I spoke, and 
readers who read what I wrote on the subject, will 
recal that I went on record then as prophesying 
that the regional trends in America must coalesce 
into a more national literature in which regional 
lines would disappear. This is now happening. 
There is appreciably less in print today about the 
Southerner or the Border-Stater or the West Coast 
er as aganst the American, and this is true espe. 
cially in the magazines, if not quite as fully so in 
the world of books. 


HERE are constant changes to be seen in fiction 

tastes. For instance, five vears ago science-fiction 
was at the top of its vogue; today it is at the bot 
tom of a bust, and a good deal of it seems frankly 
unreadable to the average reader who was once 
devoted to the genre. Over a score of magazines 
in this comparatively limited field have died in the 
interval; only a few are left. In the field of the 
detective story, the tale of fast action, preferably 
hard-boiled, is still on top, and the deductive 
12 
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story is on the bottom. ‘Tastes are veering away, 
too, from the sin-and-sex-laden story typified by 
the work of Mickey Spillane. 

San example of how difficult it is to assess tastes, 

consider that there has never been a_ time 
when spiritual books in non-fiction sold so well as 
today. But this trend is not reflected in fiction 
sales. Why? Not so very long ago readers were 
buying books like Lloyd Douglas's The Robe in 
great quantities; here was religious fiction, fiction 
with a message, with all the moral lessons readers 
could want. Non-fiction was not in the picture 
then, but not it is. Understandably, millions of 
people are seeking some affirmative faith—so much 
is attested to by the increasing rolls of our church 
es—but why are they seeking this affirmation only 
in non-fiction? It is not because novels in the field 
are not available; they are. 

Nor is it because reading interests are seldom 
the same in both fiction and non-fiction. There is 
current again—for the umpteenth time!—a revival 
of interest in the Civil War. Such an interest 
might well have been sparked by so fine a novel as 
Mackinlay Kantor’s Andersonville—surely 1955's 
best—if it had not been for the fact that the Civil 
War revival was already going full blast when 
Andersonville made its appearance. The Civil Wat 
as a subject for reader interest in both fiction and 
non-fiction is a recurrent one; perhaps it is not a 
coincidence that Kantor was in at the last revival 
with another fine novel, Long Remember. ‘This 
time the revival has been dignified by the estab 
lishment of the Civil War Book Club! 

Yet, in the face of this return to the Civil War, 
fiction about the last war is declining in pop 
ularity. Perhaps the Civil War revival takes its 
new lease of life from the general popularity of 
all kinds of historical fiction: publishers tell) me 
that even in the leanest days of fiction—and book 
sales have been surprisingly bad from = time to 
time in the past five years—historical fiction. still 
sold. 

Another kind of fiction which is on the decline 
in public taste is the morbid and psvchiatric. I 
am not sure that this is a happy augury. Reviewer 
after reviewer praised Herman Wouk’s new novel, 
Marjorie Morningstar, forgiving all its flaws, be 
cause it was a novel of affirmative Americanism. 
This may not be book-reviewing as it ought to be, 
or literary criticism, but it is decidedly recognition 
of a trend. Perhaps, in) Marjorie Morningstar, 
who remains in Wouk’s book a woman who fights 
for her ideals, and is definitely not of a piece 
with so many tramps who have made their appear- 
ance in American novels from the time of Hem 
ingway'’s The Sun Also Rises 30 years ago, we are 
witnessing the birth of a new ideal American 
heroine, a new type in the mould of which a half 
decade of coming leading ladies will be cast. Per 
haps a more balanced heroine would take a greater 
reality midway between Marjorie and the heroine 
who struggles through the psychiatric novel. 

There is always a ready explanation for some 
changes in public taste. For instance, a revulsion 
from war almost alwavs follows a major war. That 
becomes manifest in a greater interest in escape 
reading of all kinds—romance fiction, historical 
novels, whodunits, Westerns, etc. That initial 
period of revulsion. is {Continued on Page 33 
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BIGGER MAGAZINES, NEW PUBLICATIONS, HIGHER RATES 


The Writer’s Outlook for 1956 


, 7 OU have never had a better opportunity for 


marketing your publishable writing than 
you will have in 1956. This is the consensus 
of editors. 

General prosperity—such as promises to continue 
through the year—means bigger sales of books and 
magazines, In the magazine field this will result 
in more advertising at higher rates. Magazines will 
therefore be thicker and require more man 
uscripts from writers. 

The average magazine will pay somewhat higher 
rates. The biggest publications for the most part 
are not increasing their pay to writers, which al 
ready runs from $750 to $1,500 per story or article 
The Reader's Digest is continuing its offer of 
$2,500 each for personal-experience articles of not 
more than 2,500 words in some specialized walk 
of life. 

In addition to the magazines that pay top prices 
there is a fast growing number that offer $200 to 
$500 for full-length contributions. 

More and more publications pay by the article 
or story rather than by the word. Many of those 
which stick to a word rate are now increasing this 
rate as the Handy Market List in this issue shows 

The writer’s picture is further brightened by the 
new magazines that have started within the last 
few months or are about to start. Approximately 
5 per cent of the magazines in the Handy Market 
List are there for the first time. Such a situation 
has not existed for years. 

Quite the most ambitious new magazine venture 
is Wisdom, soon to appear monthly in a format 
comparable to that of Fortune. It bears the sub 
title, The Picture Magazine of Knowledge and 
Culture. The purpose of the magazine, according 
to announcement by Leon Gutterman, editor and 
publisher, is “to extend the best that human know 
ledge has to offer to the greatest possible number 
of people.” The contents will include fairly short 
but authoritative articles in some 30 fields includ 
ing art, philosophy, science, travel, the theatre 
home, medicine, world affairs. There will be out- 
standing illustrations, largely photographic. 

This is the most elaborate of several magazines 
recently established on the Pacific Coast—a_ pos 
sible precursor of greater decentralization of pub- 
lishing. 

Another unique new magazine is the National 
Review, founded by William F. Buckley, Jr., and 
a number of associates to represent the conserv- 
ative point of view in economics, politics, and 
foreign affairs, though the publication covers also 
literature and the other arts. 

For years the United States has had no weekly 
following the conservative line, in contrast to the 
liberal Nation and New Republic. Early issues 
indicate that Mr. Buckley is going to stick to his 
guns and aim straight for his opponents. 

The greatest increase in freelance markets is in 
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the men’s magazines. In the current Handy Mar- 
ket List there are 32 publications belonging to 
this group as against 22 a year ago, 24 six months 
ago. 

These fall roughly into two groups—those em- 
phasizing adventure, usually written in the first 
person, and those which classify their contents as 
sophisticated, which of course means largely sex, 
though with some stress on food, drink, and ap- 
parel. For a good while Esquire stood pretty much 
alone in this type of sophistication. Now. Es- 
capade, Playboy, Rogue, and others have entered 
the picture. 

The exposé magazines are also attracting wide 
reader interest. Confidential, bellwether of the 
flock, now boasts of the largest newsstand circula- 
tion of any American magazine. 

While they have not increased in number, the 
confession magazines offer a more varied market 
than formerly for dramatic stories of popular ap- 
peal. No longer do they reiterate sex themes—all 
sorts of subjects from mental illness to labor and 
business problems are handled. While the nar- 
rator continues usually to be a woman, there is a 
sprinkling of stories told by men. 

The fact detective magazines, which were in 
the doldrums for a time, have taken a new lease 
on popularity. 

Science fiction magazines are diminishing in 
number. There is still a market for top stuff— 
not only in the publications specializing in this 
genre but in general magazines. 

In the pulp field the Westerns appear to be 
regaining some of their former popularity. The 
rest of the pulps are just about holding their own. 
The competition of paperback books, men’s mag- 
azines, and exposé magazines tends to draw read- 
ers away from this formerly popular field. 

There is little change in the picture as regards 
juvenile, religious, business (trade), and other 
specialized fields, except that rates paid for man- 
uscripts average somewhat higher. 


Wu AT types of material do magazines want to 

dav? Here, as always, each editor is a law unto 
himself—no two publications want exactly the 
same sort of manuscript. 

In general the tendency to use less fiction and 
more articles continues. The American Legion 
Magazine has recently been added to the periodicals 
that have dropped fiction altogether. More mag- 
azines that use fiction are in the market for short- 
shorts. The current demands for fiction are dis- 
cussed authoritatively by August Derleth elsewhere 
in this magazine. 

Requirements for fact articles are undergoing a 
change. In general editors feel that readers want 
more meat and more authority. There is strong 
opposition to any writing down to an audience. 

The current situation is effectively described by 
Paul McCrea, executive editor of Nation’s Bust- 
ness: 
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Worry over the international situation, surprise at 
the unbelievable advancement of our own economy. 
worry over social problems like juvenile delinquency, 
high divorce rates, willingness to spend money, are 
leading people to a search for answers 

This changes the formula for building an article, 
and means more work, or at least a different kind of 
work, for the write 

\ few vears ago the article formula was a few tacts 
cunningly salted among a bundle of interesting anc« 
dotes. Today the need seems to be more tacts, fewer 
anecdotes, and, above all, a helptul interpretation of 
the tacts-what do they mean now, what will they 
mean in the long run 

This would seem to mean that the writer today has 
less need to write brightly or entertainingly. If his 
facts are new and important, they will carry the in 
terest for him, at least to some extent Phis means 
more research, more hard digging, more thoughtful 
handling, rather than more literary quality 

If this sounds like an excuse for bad writing, I've 
said it badly. It means only that standards of good 
writing seem to me to be changing. Good writing now 
is concise, informative, helpful. rather than entertain 
ing 

On the other hand, Holiday, which assigns most 
of its articles, is inclined to prefer novelists to non 
fiction writers for handling factual material. “The 
reason is simple.” says Harry Sions, senior editor of 
the magazine. “The good fiction writer is usually 
a more gifted reporter of impressions and much 


less inclined to write a travelogue. He is trained 
to create atmospher.” 

To poets who take their work seriously there 
are rays of encouragemnt. Phe standard of poetry 
in practically all magazines that use it is rising. 

The strictly literary magazines are reciving more 
support from the reading public. An indication 
is what has happened to Poetry. Founded by 
Harriet Monroe in 1912, this magazine has done 
more than any other to advance appreciation. of 
poetry. 

Learning of ity for financial support, J. 
Patrick Lannan, Chicago financier, raised $25,000 
without too much ditheulty and plans to put the 
magazine on a sound financial basis for the future. 

\s for books, there are some changes in the pi 
ture since the survey in the November luthor ¢ 
Jowrnalist. Fiction titles to the time of going to 
press are only per cent under a year ago 
Juveniles, which were down, are up 10) per cent 
Religious books continue a slight downward trend, 
Scientific works and how-to books are coming from 


the presses in increasing numbers 

This brief survey of current and prospective con 
ditions adds up to this: Phe writer who keeps in 
touch with the publishing situation will have 
abundant opportunities in 1956. 


THE HANDY MARKET LIST 


ERE is vour semiannual Handy Market List, 
H revised to the hour of going to press. [tts 

as always, a reliable, Comprehensive list of 
magazines affording a market to freelancers in 
veneral. 

This issue contains a large number of changes 
new magazines, Changes in requirement, changes 
in editorial personnel. Of the magazines listed, 37 
per cent show changes from the list published in 
July—which points the importance of always using 
as up-to-date market lists as are obtainable. 

General Magazines in the list are divided into 
two groups. A and B. This is not a division on 
the basis of quality. ‘Lhe magazines in Group \ 
a more tavorable market to the freelance 


Write? Phe magazines in Group B tend to be 
more specialized in them requirements and to buy 
less material 

\ name parentheses immediately following 
the name of a publication—as (Stadion j—indicates 
a chain to which the magazine belongs. In most 
instances the frequency and the single copy price 
are shown; as (4-25), monthly 25 cents a copy. 

Rates of par are indicated pet Mmanuscripel or pet 
article. ec. means pavinent on acceptance Pub 
payment on publication. 

If a magazine in which vou are interested does 
not appear in the Handy Market List. consult the 
various lists published in duthor Journalist from 
month to month 


General Magazines—A 


America, 329 W. 108th St., New York. (W-15 
Articles on current social, cultural, and_ political 
questions, rural problems, with some emphasis on 
moral principle 1,000-2,000 hort modern verse 
Rev. Thurston N. Davis, S. J. 2c. Acc 

American Legion Magazine, 720 Fifth Ave., New 
York 19. (M) No fiction. Query on articles. Good 
light verse—-4, 8, or 12 lines. Anecdotes. Joseph C 
Keeley. Address verse and anecdotes to Parting Shot 
Editor. High rates, verse $2.50 a line. Acc 

The American Magazine, 640 Fifth Ave., New York 
19. (M-25) Short stories 3,000-5,000; complete nov 
elettes 20,000; short shorts, vignettes. Emphasis in 
fiction on family problems and family relations 
Articles which stress human interest and deal with 
personalities rather than ‘’things’’ or with subjects of 
wide general interest with which readers can readily 
identify themselves and perhaps acquire some know 
ledge or benefits which will help them in developing 
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richer, more abundant and happier lives. First-class 
rates. Acc 

American Weekly, 63 Vesey St., New York 7. Sun 
day magazine distributed with Hearst and other news 
papers. Features with photos, best lengths 900 and 
1,500. Uses only non-fiction. Charles Robbins. Ex 
cellent rates. Acc 

The Atlantic Monthly, 8 Arlington St., Boston 16, 
Mass. (M-50) Short stories 1,500-5,000; serials about 
40,000. Essays 1,500-3,500. Articles 1,500-6,000 
short humorous articles, longer articles on art, music, 
literary criticism, current affairs, biography, finance 
business. Serious and tight poetry. Edward Weeks 
Prose, varying rates; verse $1 a line. Acc 

Buick Magazine, 818 W. Hancock Ave., Detroit 
1, Mich. (M-free) Articles on people, places, and 
events of interest to tourists; all forms of outdoor 
recreation, handicrafts 500-600 with 8-10 good 
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VERY important discovery relating to mind power, 
sound thinking and cause and effect, as applied to self- 
advancement, was known centuries ago, before the masses 
could read and write. 
Much has been written about the wise men of old. A 
popular fallacy has it that their secrets of personal power 


and successful living were lost to the world. Knowledge ot 


nature's laws, accumulated through the 
} 


aves. 1s never lost 


At times the great truths possessed by the sages were hidde: 


from unscrupulous men in high places, but never destroyed. 


Why Were Their Secrets 
Closely Guarded? 


Only recently, as time is measured; not more than twenty 


I 100th of 1 


generations ago, less than | of the earth's 


people were thought capable of receiving basic knowledge 
about the laws of lite, for it is an elementary truism that 
knowledge is power and that power cannot be entrusted 
to the ignorant and the unworthy. 

Wisdom is not readily attainable by the general public 
nor recognized when right within reach. The average person 
absorbs a multitude of details about things, but goes through 
life without ever knowing where and how to acquire mas- 
tery of the fundamentals of the inner mind— that mysterious 


whispers” to you from within 


silent something which 


What Strange Powers 
Did The Ancients Possess? 


! Name 

| 

Address 
| 

| City 


Fundamental Laws of Nature 


Your habits, accomplishments and weaknesses are the effects 


ot causes. Your thoughts and actions are governed by fun- 


{ 


vental laws. Fxample: The law of compensation is as 


fundamental as the laws of and sleeping. 


to study as they 


All fixed laws of nature are as tascinating 
are vital to understand for success 1n lite 


You can learn to find and follow every basic law of life. 


You can begin at any time to discover a whole new world 


of interestin at once to awaken your 


trutns 


inner powers of self- understanding al self-advancement. 


You can learn from one of the world’s oldest insti 


first known in America in 1694. I 


hundreds of leaders, thinkers and teachers 


he order is known 


is the 


as the Rosicrucian Brotherhood. Its com] 
d Mystical Order Rosae Crucis 
AMORC.” The teachings of 


not sold, for itis nota commercial Organization, nor is ita 


Ancient an abbreviated 


by che initials the Order are 


religious sect. It is a non-profit fraternity, a brotherhood 


in the true sense. 


Not For General Distribution 


Sincere men and women, in search of the truth—those who 
are invited to 
The 


tact the 


wish to fit in with the ways of the world 
write fora complimentary copy of the sealed booklet, 
Mastery of Lit It tells 

librarian of the archives of AMOR( 


how to con 


for 
this rare knowledge. This booklet is not 


tor general distribution, nor is 


intended i 
it sent without request. It is theretore 
suggested that you write tor your copy to 


the Scribe whose address is given in the 


coupon. The initial step is for you to take. 


Scribe S. C. J. 
Rosicrucian Order (AMORC) 


San Jose, Calitornia 


Please send copy of the Sealed Booklet, ‘The Mastery of Life,” 


which I shall read as directed. 


Janctary, 1956 


| 
= 

Copor- 


photos. Picture stories with human interest. Acc 
Supplementary rights released. 

The Catholic Digest, 44 E. 53rd St., New York 22 
(M-35) Mostly reprint but always in the market for 
authoritative original articles 2,000-2,500, prefer- 
ably but not necessarily with a Catholic angle. Photo 
Stories. Transparencies for cover use. No fiction, 
verse, Or cartoons. Address John McCarthy, Assistant 
Editor. $200 up for original article, $150 for pic 
ture story or cover photo. Acc. Query. 

The Catholic World, 411 W. 59th St., New York 
19. (M-50) General fiction of high quality to 3,000 
Articles on current problems reflecting contemporary 
Catholic viewpoint in national and internationai af- 
fairs, literature, science, education, etc. Short verse 
Rev. John B. Sheerin, C.S.P. About $7 a page. Pub 

Collier's, 640 Fifth Ave., New York 19. (Bi-W-15) 
Short-shorts, short stories, serials, novelettes. Articles 
of general interest. Light verse. Cartoons. Some 
fillers. Photos occasionally. Kenneth McArdle, Editor 
Associate Fiction Editor, Warren Brown. Top rates 
Acc. 

Columbia, P. O. Drawer 1670, New Haven, Conn 
(M-10) Short stories 2,500-4,000. Articles on science, 
history, religion, sport, business, articles of genera! 
current interest or specal Catholic interest. Query on 
articles. Short verse. Photos only with articles. John 
Donahue. $75-$200 a story or article, $10-$15 a 
poem. Higher rates for especially desirable material 
Acc. 

Commentary, 34 W. 33rd St., New York 1. (M-50) 
Jewish life and religion, general, literary, politica! 
and sociological. Short stories, 2,500-4,000. Verse 
any length. Elliot E .Cohen. 3c. Acc. 

The Commonweal, 386 Fourth Ave., New York 16 
(W-20) Edited by Catholic laymen. Timely articles on 
literature, art, public affairs, to 3,000. Edw. S. Skillin 
2c. Acc. 

Coronet, 488 Madison Ave., New York 22. (M-25 
Uses factual anecdote-packed articles under 3,000 
photos; fillers; one-pagers; humorous anecdotes. No 
fiction or poetry. Fritz Bamberger. Good rates. Acc 
Fillers, Pub 

Cosmopolitan Magazine, 57th St.. at Eighth Av: 
New York 19. (M-35) Short-shorts 2,000-2,500 
short stories 5,000; murder mystery or suspense novel 
ettes 20,000. Articles: personality, thought-provok 
ing, current affairs, psychological, medical. Photos 
No verse. No cartoons for the present. John J 
O'Connell. Top rates. Acc. Query. 

Ebony, 1820 S. Michigan Ave., Chicago 16. (M-30) 
No fiction. Provocative non-fiction on Negro life, pre 
ferably success and achievement stories. Photographs 
$75-$100 an article; $75 a story unit at least 10 
pictures. Acc. 

Extension, 1307 S. Wabash Ave., Chicago 5. (M 
40) Short stories, 2,000-6,000; romance, adventure 
detective, humorous; six-installment serials, 5,000 an 
installment; short shorts; articles; cartoons. Eileen 
O’Hayer. Good rates. Acc. 

Faith Today, 70 Elm St., New Canaan, Conn 
(M-35) “A religious non-sectarian magazine edited 
on a broad base.”’ Strong timely articles to 2,000 
especially such as lend themselves to photographic 
illustration. Condensations of books, fiction or non- 
fiction. Fillers, humor, particularly wanted. Peter 
Funk. To $200 an article. Query. 


Field & Stream, 383 Madison Ave., N. Y. 17. (M- 
25) Illustrated camping, fishing, hunting articles, 
1,500-3,000. Hugh Grey. 10¢ up. Acc 

Ford Times, Ford Motor Co., 3000 Schaefer Rd 
Dearborn, Mich. (M) Well-illustrated travel, place 
sport, or other articles, 1,200-1,500; brief picture 
stories with or witnout Ford angle. 10c. Acc. 

Harper’s Magazine, 49 E. 33rd St., New York 16 
(M-50) Timely articles for intelligent readers; short 
stories; humor; fillers; verse. John Fischer. Good 
rates. Acc. 
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Holiday, Independence Square, Philadelphia 5, Pa. 
(M-50) Quality articles, well-illustrated, on places and 
people in sections of United States and foreign coun- 
tries, 1,500-5,000. Ted Patrick. First-class rates 
Acc. 

Hue, 1820 S. Michigan Ave., Chicago 16. (M-15) 
Short features on Negro life and activities. Photos. No 
fiction or verse. John H. Johnson. Rates according to 
importance of material; photos $5-$10. Acc. 

Jet, 1820 S. Michigan Ave., Chicago 16. (W-15) 
News items and short features on Negro life and 
activities. Photographs. John H. Johnson. Good rates 
varying with length and importance of story; pictures 
$5-$10. Acc. 

Journal of Lifetime Living, 1625 Bay Road, Miami 
Beach, Fla. (M-35) Inspirational, philosophic, and 
practical advice articles on longevity, nutrition, health, 
marriage, personal problems of interest to mature 
men and women. Leonard M. Leonard, Editor. Ex- 
cellent rates. Acc. Query. 

The Kiwanis Magazine, 520 N. Michigan Ave., 
Chicago. (M) Articles on national and community 
problems up to 2,000. Some very short fiction for 
business and professional men. Humor; pieces on 
light topics. Picture stories—emphasis on natural 
unposed photos. Sheldon A. Mix. $25-$100, depend- 
ing On quality and current needs. Acc. 

The Lamp, Franciscan Friars of the Atonement, 
Peekskill, N. Y. (M) Fiction of quality to 2,500; non- 
fiction of interest to Roman Catholics. Rev. Samuel 
A. Cummings. 2 Vac. Acc. 

Liberty, 73 Richmond Street West, Toronto, Ont., 
Canada. Fiction: currently stocked up on long fiction 
but interested in 900-1,000-word short-shorts with 
plot twist endings; prefers crime and romance themes 
Articles: 2,000-word confessional-type, first-person 
as-told-to form preferred, dealing with medical, mar- 
riage, and sex self-improvement themes and with 
definite Canadian locale or angle. Send a letter or 
brief outline in advance. Frank Rasky. Fiction and 
articles $100-$300. Acc. 

Life, Time and Life Bldg., New York 20. (W-20) 
Photos of national and world news events, human- 
interest picture series. Freelance market small. Good 
rates. Acc 


4/ 4“, 


ONDIIC 


“Mr. Smatherson, we pay five cents a word. 
You have entirely too many two-cent words in 
this manuscript.” 


AUTHOR & JOURNALIST 


\ A 
| 

|_| 
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WANTED — REPLACEMENTS FOR PLACEMENTS 


1955.* IT naturally need re 


MAGAZINES: Having sold over a hundred stories and articles in 
kor some just 


placements. For some clients there were as many as twenty sales. For some less 
one, or not even that treasured first sale. Some writers produce. others are lax. Many have tiring 
jobs. Or babies. Nothing is fixed in this uncertain writing business save that editors have specif- 
Thus some fine material is bypassed because it does not meet a particular need. Agents 


needs. 
And when, timing being an 


who keep in touch with market conditions know who needs what. 
important sales-factor. T have sold previously rejected manuscripts because editorial needs change. 
Editors keep in touch with agents. Just recently T received a letter from which I quote verbatim: 


“Following are the lengths of humor articles I need, and rates 


Short verse $ 35.00 
Items up to 300 words 65.00 
One-page articles of about 800 words 125.00 7 
Pwo-page articles of about 1,500 words 125.00 
Phree-page articles of about 2,500 words 375.00 
This request is being circulated to agents only. Publicity of this market now may prevent It 
from developing into a steady one. Your cooperation in keeping this matter confidential will be 
appreciate d.” 
For some very good reasons, editors dread the flood of unpicked submissions which pour 
into all major editorial offices. 


BOOKS: Having negotiated ten contracts—with Harper's, Funk & Wagnalls, Caxton Printers, 
The Citadel Press, IT need other books to fill the gap. What books? Whose books? Well, it 
might be your book, perhaps the one which has made the rounds, that I could bring to some ! 
rovalty house publisher—the onlv ones. by the way, to which IT submit since I like to draw an : 
In all but one case I drew advances ranging from Five Hundred to Fif 
Several of my placements resulted after the books had had repeated re- 
The books needed a new approach, which my knowledge of writing, 
least half of my 


Advance for my clients 
teen Hundred Dollars 
ee Lions be fore comme to me 
plus knowledge of publishing needs, supplied. It is a statement of fact that at 
les resulted after writers followed mv specific Change suggestions, for which there is never more 


than the initial fee. 


\ note on fees. to me the most unpleasant phase of the agenting business. Writers overlook 
fact that it costs something in Overhead to read a MS.. then to report on it. And it takes a 
lerable outlay to keep a work circulating. Where there is a sale, agent and author are hap 
p' \fter the second magazine sale. or first book placement, all fees end. All risks become my 
own: until then, IT ask writers to be considerat \s always. no fees if you have had a book pub 
lished by a major rovalty house within the past two or three vears. No fees for the writer who is 
nfly selling to the first-class magazines, providing vou send me the type of material vou have 
been selling. For the writer who is vet to sell, my fees are \ dollar per thousand words, with a 
minimum of three dollars for any script. Plays, fifteen dollars. Juveniles are judged as stories. 
Books, fiction or non-fiction, Twenty-five Dollars for any MS. up to 80,000 words; Thirty Dol 
lars to 100,000; Thirty-five bevond that. T-Voand and radio scripts: Five dollars for a half-hour 
show, Seven-Fiftv for an hour play. Commission on sales is ten percent. Re member the return 
stamped, addressed enve lope, please. 


ALEX JACKINSON | 


11 West 42nd St. New York 36, N.Y. 


“Women's and Service Magazines: Better Homes Gardens, Family Circle. House Beautiful, McCall's 


la Home Journal, Woman's Day 

Men's Group frgosy, Adventure, Bluebook, Escapade, Challenge, Conquest, Gentry, Man’s Magazine 
Van To Man, Sports Illustrated, Sports Afield, Sir, Sportsman Magazine, Sport Life, U.S. Male 
Woodsman, Chicago Tribune Magazine, Car Life, Fate, Frontiers, Life Today 


Miscellaneous American 
Whisper Also, confession magazines 


Nature Magazine, St. Anthony Messenger, Toronto Star Week 
crime and Western pulps, Trailer Topics, Tratl-R-News, ev 


January, 1956 


3000 
Schaefer Rd., Dearborn, Mich. Travel articles, U. S 
or foreign, to 2,000. Black and white photos; trans 
parencies. William D. Kennedy. Excellent rates. Acc 

The Lion, 209 N. Michigan Ave., Chicago 1. (M 
15) An international magazine published by the Lions 
Clubs. General interest articles appealing to business 


Lincoln-Mercury Times, Ford Motor Co, 


and professional men. Cartoons. Photographs. 5c up 
Acc. Photos $7.50. Pub. Wendell Tozer. Query 

Look, 488 Madison Ave., New York 22. (Bi-W-15 
Articles and pictures of broad general interest par 
ticularly about people and their problems. No fiction 
Wm. Arthur, Managing Editor. Good rates. Acc 

Maclean’s, 481] University Ave., Toronto 2, Can 
ada. (Semi-M-15) Short stories with varied themes 
masculine and feminine appeal, but preferably Cana 
dian background, to 6,000. Articles on science, busi 
ness, crime, politics, international affairs, health, en 
tertainment, etc., 3,000-5,000. Canadian approach 
almost essential. Strong women’s interest feature: 
with Canadian slant and some male appeal. Humer 
50 to 5,000. Quizzes, light verse. Query on articles 
Ralph Allen, Editor; Pierre Berton, Managing Edit 
Fiction from $350; articles from $250, often higher 
verse, $5-$15 a poem. Acc. 

Mayfair, 119 Adelaide St. W., Toronto 1, Canada 
(M-25) Articles and photographs on _ personalities 
theater, entertainment, good living, food, tray art 
architecture, men’s and women’s fashion 
Canadian slant required. Length of contributions 
1,000-2,000. No fiction at present. 3c. Acc. U. S 
contributors should query because of specialized 
nature of magazine. 

Mcchanix Illustrated, 67 W. 44th St., New York 
36. (M-25) Feature articles about mechanica! an 
scientific developments, inventions, etc. How-to arti 
cles about projects readers can build. Cartoons. Ph 
tos. William L. Parker. To $250 an article 
average of $10. Acc 

Mental Health and You, Skye Publishing Co., 270 
Park Ave., New York 17. (Bi-M-35) Articles to 
2,500 on human problems, interests and relationships 
with which the reader can feel some identification 
adequate documentation must be woven in. Arthur 
Bernhard. 3c. Acc. 

National Geographic Magazine, | 6th and M 
N. W., Washington 6, D. C. (M-60) Official journal 
National Geographic Society. Articles on travel and 
geographic subjects up to 7,500; photographs. John 
Oliver LaGorce, Editor. First-class rates. Acc 

The National Jewish Month!ty, |003 K N. W., 
Washington, D. C. (M-15) Short stories, articles, es 
says, Jewish interest, 1,000-2,000. Seeks especially 
fiction with contemporary American Jewish 
ground, and dealing with real problems of today 
Edward E. Grusd. 2c-4c. Acc 

National Motorist, 216 Pine St., San Francisco 4 


numor 


picture 


Calif. (Bi-M-25) Articles of 700 and of 1,400 words 
on anything that would be of interest to the average 
motorist who lives in California and does mest of his 


motoring on the Pacific Slope. Articles on the car 
roads, interesting people and places in the West or in 
the history of the West, hunting, fishing, outdoor life, 
animals. Black and white photos for illustration. Jim 
Donaldson. 4c-5c, photos $3-$5. Acc 

Nation’s Business, 1615 H St., N. W., Washington 
6, D. C. Articles on subjects and national in scope and 
interest, Current in timeliness, and important to busi 
nessmen No fiction, fillers, or cartoons. A. H 
Sypher. Payment on basis of length and quality. Acc 

Natural History Magazine, 79th St. and Central 
Park W., New York. (M except July and August-50 
Popular articles to 4,000 on natural science, explora 
tion, wildlife; photo series. Edward M. W r, Jr 
$200 up for full-length articles, special rates for 
shorter features, photos $5 up. Acc. 

The New Yorker, 25 W. 43rd St., New York 36 
(W-15) Short stories and humor 400 to 4,000; factual 


and biographical material to 6,000; cartoons, cart 
ideas, light verse. Good rates. Acc. 

The New York Times Magazine, Times Square 
New York 36. (W) Articles 1,200-3,000, based on 
the news, topics relating to economics, politics, inter 
national affairs, sports, nature, science, education 
the world of fashion and women’s interests. Short arti 
cles 400-1,000. Light, topical verse. Lester Markel 
$250 for full-length article, verse $1 a line. Acc 

Outdoor Life, 353 Fourth Ave., New York 10 
M-25) Profusely illustrated articles to 8,000 on dra 
matic, humorous, and adventurous phases of fishing 
hunting, etc. News articles to 3,000 of topical in 
terest to sportsmen. How-to articles on outdoor activ 
Odd adventures and exciting personal experi 
ences in the Accounts 500-1,000 of true 
personal exciting or dangerous for re 
telling in cartoon-strip form. Single photos and set 
Limited number of outdoor cartoons. William E. Rage 


ities 
Outdoors 


experiences 


Editor. Top rates in the field. Acc. 
Pageant, 535 Fifth Ave., New York 17. (M-25 
Articles and profiles. Key words are liveline anc 
timeliness Harris Shevelson. To $500. A @ 
always, for material is on assignment only 
Parade, 285 Madison Ave., New York 17. (W-Sur 
day new paper supplement en inter t t 
and text stories. Jess Gorkin. 
Popular Mechanics, 200 E. Ontario St., Chi 
M-35) Illustrated article n scientific, mechanica 
industrial discoveries, exploration and adventure « 
ments, 300-1,500; fillers to 250. Photos should stre 
the mechanical and contain some human interest 
How-to-do-it articles on craft and shop work, with 
not and rough drawin hort item t t 
and easier ways to do everyday tasks. Roderick M 
Grant. Ic-10c, phot $5 up. Acc. 


Popular Science Monthly, 353 Fourth Ave 


York 10. (M-35) Features dealing with motor car 

aviation, home buildirg, hobbie and similar 

jects. How-to articles for men with an interest in i 

ence and mechanic Short material for various de 


partments. Photo layouts. Nearly all material must be 


highly illustrated. Volta Torrey. Acc 
Rai'roaod Magazine, 205 E. 42nd St., New Y 

17. (Bi-M-50) Railroad or streetcar feature article 
first-person true tales by railroader distinctive story 
telling phot N wrec! Urgent need for strong 
lead feature dramatic modern railroad article L 
S. or Canada locale, with or without pictures. Editorial 
s.ant: railroad employees, not traveli: public N 
poems, cartoons, or fillers. Overstocked with fictior 


Freeman H. Hubbard. To 5c. Acc. Query 
The Reader’s Digest, Pleasantville, N. 'Y 


Though the market for original articles is very lin 

the editors are receptive to ideas. Pays $2 50 
personal-experience article f not more than 2,5U( 
word They must be true and hitherto unpublished 
narrative f personal experience in me specialized 
walk f life, and must be especially revelatory of 
human nature. Addre ntributions to First Person 
Edit Shorter contributions are wanted for ‘‘Man 
Best Friend, and storie under 300 words for 
“Humor in Uniform and Life in These United 
State at the rate of $100 for each. The materia! 
must be previously unpublished. Ten dollars is paid 
for accepted Picturesque Speech items, and a min 
imum of $10 for accepted excerpt material. These 
may | riginal or picked up from other sources. All! 
payments made two weeks before publication. Item 


intended for a particular feature should be addressed 


to thot feature. Brief contributions cannot be ac 
knowledged or returned. Current issues carry in 
formation about requirements for departments that 
cre soliciting material. DeWitt Wallace and Lila 


Acheson Wallace, Editors 
Redbook, The Magazine for Young Adults, 230 
Perk Ave New York 17. (M-35) Short stories, short 


short serial 40,000-word novels, feature article: 


AUTHOR © JOURNALIST 


emotional slant to mer 
A continuing need for lead articles—im 
significant persona 
how useful or exciting 
r inspirational is the article to young 
adult the 18-35 age group for which Redbook i: 
edited. Filler verse. Wade H. Nichols 
Editor and Publisher; John B. Danby, Executive Editor 
Robert Articles Editor; ilian Kastendike 
Fiction Editor. First-class rates. Acc 

The Reporter, 136 E. 57th St., York 22. (Bi 
W-25) Social, economic, politica! reporting and inter 
pretation, to 3,500. Also cultural comment and criti 
ism. Max A 1. 5¢ up. Acc r Pub. Rarely 
ishes unsolicited MSS 

The Rotarian, 1600 Ridge Ave., Evanston, Ill. (M 
25) Auth article busine and 
cial and economic problems, travel sketche 
essay 1,500-2,000. Karl K 
rate Acc 

St. Anthony Messenger, 1615 Republic St., Cin 


romance. domestic blem 
and women 
portant expose or aocument 
The criterion 


or entertaining 


in either case, i 


humorou 
Stein 
NJ 
New 
( 
pub 
industry 


humor 
First-clas 


ritativ 


Krueger 


cinnati 10, Ohi M-25) Catholic family magazine 

Human-interest feature n prominent Catholic 
achievement Ind individua articles on current 
events, especially when having Catholic significance 

2,000-2,500; short storie nN modern themes slanted 
for mature audience 2,000-2,500 seasonal stories 
Extre yment f hotos retained. Occasional poetry 
now tration reli romant humorot and 
nature theme Rev. Victor Drees O. F. M. 3c uf 

Acc 


Square 


The Saturday Evening Post, Independence 


Philadelphia 5, Pa. (‘W-15) Articles on timely topic 
000-5,000 Short tore 4,000 5 000 novelette 
10,000-15,000 erials 25,000-60,000. Lyric and 
humorous verse Skit Cartoon Non-fiction filler 
to 40 Ben Hit First-cla rate Acc. Query on 

rticle 
Science and Mechanics, 450 E. Ohio St., Chicag 
Bi-M-25) Works via query and a Inment. Use 
feature tore Jealir with new deve pments in 
science, industry, home furnishings and appliances 


and worksh juIpmer wherever the subject mat 
ter can be related to the self-interest of the general 
consumer audience A feature stories on people 
wh feveloped successful business from hobbies 
An sional Post or Collier’s-type piec f genera 
consumer interest—with slightly greater emphasis on 
cientific element at spec rates; research quality 
must be toy How-to-do-it construction projects 

ranging from home remodeling down t shop kink 
Heavy emphasi n drawing r illustrations which 
toatl, how the reader how and complete ma 

f supply on built project 

t for ) d rate Acc 

isess, E. Ontario St., Chicag 1] 
: n all cience t 


/ he ) fields 
2,000. G. B. Clementson. 5c. 

Sports Afie'd, 959 Eighth Ave 
25) Some utdoor fiction, to 2,500 words, related 
to field sports; picture store { 
feature to 2,500; filler Te 

Sports Illustrated, Time & Life Bldg Rockefeller 


9 
000-5,000 


Plaza New York 20 W Zo Articles 2 
personality, controversy, unusual subjects, all relatin 
to sports (both participant and ectator $750 u 


Query Andrew Crichton 


This Week, 420 Lexington Ave New York 17 


W-magazine ction of 35 newspapers) Romance 
mystery, adventure, humorou hort stories, 1,200 
4,000; short articles falling into four broad categor 
ie you,’ entertainment, problems, scoops—1,500 
2,500; interesting shorts, 500-1,000; fillers, cartoons 
William |. Nichols. Good rates. Acc 

Today's Hea!lth, American Medical Assn., 535 N 
Dearborn St., Chicago 10. Article n any aspect of 


naterial to meet normal 
of all ages from high 


4 


physical or emotional health 


health interests of well pe ple 


1956 


JANUARY 


school on. Especially wants sound material for adoles 
cents. Overstocked on verse; will not buy any more 
for several years. Dr. W. W. Bauer. 3c-5c, occasion 
ally more. Acc 

The Toronto Star Weekly, 80 King St., W., Toronto, 
Canada. (W-10) Feature articles, Canadian appeal 
articles with news angle, to 2,000. Novels 40,000 


45,000; serials 10,000-30,000; short stories 3,000 
5,000, love-adventure, romantic, Western, mystery, 
problem, etc.; photos; cartoons; shorter poems. Jean 
ette F. Finch, Article Editor; Gwen Cowley, Fiction 
Editor. Varying rates. Acc 


Tracks Magazine, Terminal Tower, Cleveland 1, O 
M-10) Articles on railroad subjects 500-1,500; short 
humorous railroad fiction; jokes; cartoons. Ted 
O'Meara. 3c. Acc 


Westways, 2601] S. Figueroa St., Los Angeles 54, 


Calif. (M-20) Articles 300-1,200, photos of out-of 
doors, natural science, history, etc nn California, 
Arizona, Utah, Nevada, New Mexico, and southern 
Colorado. Verse. Cartoons. Phil Townsend Hanna. 5c 
photos $5. Acc 

Your Health, 270 Park Ave., New York 17. (Q-35 
Sound, helpful, readable articles on all phases of 
physical and mental health. Fillers. Douglas Lurton. 


Good rates. Acc 
Your Life, Today’s Guide to Desirable Living, 270 


Park Ave New York 17. (Bi-M-35) Inspirational 
helpful articles on living; personality profiles, 1,200 
2,500; quizzes; brief games; fillers. Douglas Lurton 
First-class rates. Acc. 


- Your Personality, 270 Park Ave., New York 17 
Semi-A-35) Helpful articles on all phases of person 
700-2,500. Douglas Lurton. Good rates. Acc. 
Ave., New York 17 


ality 


Your Psychology, 270 Park 


Q-35) Article requirements same as for Mental 
Health and You, above. Arthur Bernhard. 3c. Acc 
Que ries welcome 


General Magazines—B 


Amateur Screen & Photography, 3755 W. Armitage 
Ave., Chicago 47. (Bi-M-50) Technical and semi 
technical, instructional r inspirational, | 
articles pitched to the amateur or professional photog 


ustrated 


rapher, 500-1,000: minimum of six pictures. Als 
8 x 10 single photos—pinups or figure studies; must 
have definite photographic value. 2c-5c, photos $5 


up. Acc 
American Business Magazine, 4660 Ravensw 


Ave., Chicago 40. (M-35) Articles, preferably signe 

by t executives nN management asnects of bus 

ne the management ‘‘why rather thar h 

t Case histories of new methods. Photos. L. F 
Van Houten, Managing Editor. One-page featurs 

$25, 1,500-2,000 words $50 up. Pub. except when 


held over a month 

American Forests, 919 |7th St., N. W 
ton 6, D. C. (M-50) Articles on trees, f 
ervation, land management, water development, out 
door recreation. Profiles and interviews with people 
who have done interesting things in the renewable 
natural resources field. Length, 1,000-2,500. Out 
joor photos. James B. Craig. 3c up; exceptional black 
and white photographs on unusual oddities and nature 
closeups in the outdoors, $10. Acc 

American Heritage, 551 Fifth Ave 
Bi-M-$2.95) Articles on prominent 
events in American history, running to 3,500 or 
4,000 words, susceptible of illustration. ‘’These 
articles should be the result of research and should 
add genuine new light or understanding to history 
we do not want simple retelling of familiar tales, or 


Washing 


rests, soil con 


New York 17 


persons and 


stories of regional or antiquarian interest Bruce 
Catton, Editor. $200 an article. Pub 
The American Mercury, 250 W. 57th St., New 


York 19. (M-35) Lively articles on life in the United 
tates, past and present. Nature briefs, short biog 
graphies, humor, 900-1,800. No fiction. No verse 
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WE NEED STORIES 


Ho ywood agency handling top Hollywood stars needs story 
erial of all kinds suitable for adaptation to motion picture, 
i television production. Your story does not have to 


a 
p sublished o 
SELL TO HOLLYWOOD 

60 of movies, and almost all television and radio produc- 
tions, are made from Seder stories. The head of our 
Departmen who was ith the Story Department of 
ner Brothers Pictures brats o for four years, can he.p you 

SELL rid R STORY 
Our t jescribes in detail the kind of story material 
i information send 25c to cover costs of print- 
ailing. The 25c is refundabie when you 
ory. This small charge is necessary to 
ory trom 1g flooded with requests 
e rature from curiosity seekers and others not seri- 
ously intentsied in selling stories. Address your request to: 


The John and Charlotte Sager Agency 
(Formerly The Helen Ainsworth Corp. Agency. Miss 
linsworth is now a producer at 

Columbia Pictures Studio.) 
Beverly Hills, California 


BH Box 224 


EIGHTH ANNUAL 
CHRISTIAN WRITERS CONFERENCE 
AND WORKSHOP 
January 26-28, 1956 
Three fuli days of lectures and workshops by outstanding 
Christian editors and writers. Also prize contest. Registration 
only $13 before Januory 10 
Write Dept. AJ-16 
CHRISTIAN WRITERS INSTITUTE 
434 South Wobach Ave. Chicago 5, Illinois 


NORTHEAST WRITERS’ CONFERENCE 
Janucry 27-28 
Clevelond, Ohio 
Workshops in fiction, article, juvenile, and other fields 
conducted by top editors and writers. Cash prizes! 
For details, write to: 


IRV. LEIBERMAN 


1555 Luxor Road Cleveland 18, Ohio 


INDIA PALME 
Box 77067, 1219 Jefferson Bivd., Los Angeles 7, California 
Writer of long experience offers help to Short Story 
writers. My fee: $1 per 1,000 words. Min. $3 per 
ms. A stamped self-addressed envelope, please. 


DON’T PAY FOR THE BOOKS 
YOU PAID TO HAVE PRODUCED! 


Send for free folder describing a low cost publishing program 

n which all copies and all rights belong to the author, plus 

70% royalty on all copies we sell for you 
WILLIAM-FREDERICK PRESS 

313 West 35th Street New York 1, N.Y. 


) 


FRIENDLY, EXPERT HELP 


What every writer needs. 25 years satisfactory serv: 
worldwide clientele Modern methods. Editina  revisins 
rewriting, ghosting, instruction; books, stories, speeches 
articles, poems, fiction, non-fiction, text books. Each prap- 
erly ‘Ke when ready. Free carbon on white paper. $1 
to $1.75 a thousand word average. Minimum $6.50 


IRMA A. GWIN-BUCHANAN 
(San Francisco 1918 to 1943) 
2140 Empire St., Stockton 5, Californie 


Address Natasha Boissevain. Articles $35-$200. Pub. 
Query with outline. 

The American-Scandinavian Review, 127 E. 73rd 
St., New York 21. (Q-$1) Short stories 1,500-2,500. 
Articles 2,000-3,000 dealing with Scandinavian 
countries or Scandinavians in America. Verse. Photos. 
Erik J. Friis. Articles and stories $30-$40, verse 
$7.50-$15, pictures $5. Acc. 

The American Scholar, United Chapters of Phi Beta 
Kappa, 1811 O Street, N.W., Washington 9, D. C 
Q-$1) Articles on subjects of substantial general 
interest in clear and unpedantic language, 3,000 
4,000; poetry. Hiram Haydn. $5 a printed page, 
maximum $75; verse, $10-$25. Acc. 

The Army Combat Forces Journal, 1529 18th St., 
N. W., Washington, D. C. Original articles, transla- 
tions—military subjects, John B. Spore. 2 /2c-4c. Pub. 

Audubon Magazine, National Audubon Society, 

130 Fifth Ave., New York 28. (Bi-M-50) Articles on 
birds, mammals, plants, insects; wildlife and conserva 
tion of region or locality; biographical sketches of 
living naturalists; now-to-do and personal experience 
on wildlife projects, 1,500-2,500. No poetry or fic- 
tion, or articles about hunting, fishing, trapping, 
fur farming, or about cagebirds and domestic ani- 
mals. Photos, black and white only. John K. Terres 
$15-$75, photos $3 (cover me te $10). Acc. Query. 

Bare, Suite Robinson Bld 520 St. San 
Diego |, Calif ard-hitting articles of the 
expose type with suitable illu 
not over 1,000 words. Also good cheesecake picture 
stories. David Zentner, Managing Editor. 3c, photos 
$10. 2 wks. after acc. 

Barron’s National Business & Financial Weck'y, 40 
New St., New York 4. (W-35) Financial and economi 
subiects of direct interest to investors, 1,200 
Robert M. Bleiberg, Editor. $100-$150 an 
Pub. Query 

Canadian Geographical Journal, 54 Park Ave., Ot 
tawa, Canada. (M-50) Illustrated geogray hical arti 
cles 1,000-2,000. Gordon M. Dallyn. Ic u Ar 

Car Life, 4) E. 42nd St., New York 17. (M- 35) 
General automotive articles carrying consumer appeal 
Cartoons. Photographs. Good rates, photos $5. Pub 

Challenge, The Magazine of Economic Affairs, 475 
Fifth Ave., New York 17. (M-20) Articles 1,600 
2,000 on activities and issues in (1) economics and 
economic topics, (2) social problems, politics, and 


ra 


science—of personal, local, regional, national, or in 
ternational focus, but in all instances always of 


economic significance. Seeks objective, concise, lively 
journalistic treatment with close attention to econom 
ic fundamentals. Haig Babian. Varying rates. Acc 
Query 

Charley Jones Laugh Book Magazine, 438 N. Main 
St., Wichita 2, Kan. (M-35) Humorous articles, stor 
ies, anecdotes to 500 words. Themes deal with domes 
tic situations and events common to and familiar to 
most readers. Charley Jones, Editor. Cartoons to $25 
jokes 50c, verse 25c¢ a line, longer material 2c a 
word. Acc 

Chicago, 858 N. LaSalle St., Chicago 10. (M-25) 
Short-shorts 1,000; short stories to 5,000; possibly 
serials and novelettes. Essays and articles relating to 
Chicago or the Middle West. Very little verse—must 
be of high quality. Fillers. Sketches, but not cartoons 
Numerous photos, especially for picture stories and 


49 Salem Lane 


Make Your Writing PROFITABLE this Year! 


Seek Advice From The Critic Who Wrote The Prize-Winning Novel ‘““THE DEVIL‘S HANDMAIDENS” 
Yes, | not only CAN practice what | teach, but | have helped hundreds to succeed. If you still haven't 
found the help you need, let me try! | accept only as many students as | personally can teach. My 6 
writers’ textbooks prove my ability. A trial criticism at $1 per M words will convince you. Or Chicago 
writers, drop in at my Loop class. References: Who’s Who in the Midwest. 

MILDRED I. REID 


Literary Critic 


Evanston, Illinois 
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— Maurice English. Prose 3c, verse 50c a line. 
ub. 

The Chicago Jewish Forum, 82 W. Washington St., 
Chicago 2. (Q-$1.25) Articles, short stories, 2,000 
6,000; poetry, art work. Jewish subjects and minority 
problems only. Beniamin Weintroub. Ic. Acc. 

The Christian Century, 407 S. Dearborn St., 
Chicago 5. (W) Religious and social-conscious articles 
1,500-2,000. Verse of high quality. Paul Hutchinson 
1 Pub. No payment for verse. 

The Christian Science Monitor, | Norway St., Bos- 
ton 15. (D-5) Articles, essays, for editorial and de- 
partment pages, to 800; forum to 1,200; editorials to 
800; poems, jokes, fillers, photos. Erwin D. Canham 
70c¢ an inch up. Acc. 

Comedy Magazine, 655 Madison Ave., New York 
21. (Bi-M-25) Light, fast-moving stories, short-shorts, 
250-300. Cartoons featuring girls, human interest 
Ernest N. Devver. 2c, cartoons $8 up. Acc. 


Computers and Automation, 36 W. | St., New 
York 11. (M-$1.25) Science fiction related to com 
puters 1,000-4,000. Articles related to computers 


by informed authors 1,000-4,000. Possibly cartoons 
Edmund C. Berkeley. $10-$40 per story or article 
Pub. Query 

Confidential, 1697 Broadway, New York 19. (Bi- 
M-25) Hard-hitting exposés on national!ly-known 
personalities; also important consumer pieces. 2,000 
words tops. Also buys story leads and information 
sources protected on request. Base rate $250 an art 
icle, no ceiling. Query with outline 

Cue, 6 E. 39th St., New York 16. (W-20) Short 
articles on lighter side of New York City living. Few 
bv freelancers—most are staff-written. John Keating 
$50-$100. Acc. Query by mail 

The Desert Magazine, Palm Desert, Calif. (M-35 
Illustrated features, preferably in first person, from 
the desert Southwest on travel, nature, mining, arche- 


ology, history, recreation, exploration, personalities, 
homemaking, desert gardening, Indians, semiprecious 
gem fields; maximum 2,500. Must have the ‘‘feel’’ 
of the desert country. Photos essential with contem- 
porary material. Randall Henderson. 1 Y2c up, photos 
$1-$3, Acc. 

Dodge News Magazine, Prince & Co., 5435 W. Fort 
St., Detroit, Mich. Articles not only on travel but 
personalities, science, etc. Shorts around 350. Always 
on the lookout for good color and black and white 
illustrated feature stories. Top rates for pictorial 
photos. Pub. 

Down East Magazine, Camden, Maine. (9 times a 
yr.-35) Essays to 2,500; articles marine, historical, 
character to 2,500; anecdotes. Very few short stories 
Cartoons. Photographs. No verse. All material must 
be directly related to Maine. Duane Doolittle. $30- 
$50 for pieces 2,000-2,500, anecdotes, etc., $5 up 
Acc. 

Empire Magazine, Denver Post, 650 | 5th St., Den 
ver 2, Colo. (W-15, with Sunday Denver Post) General 
interest features 250-2,500 on personality, outdoors, 
domestic, authentic history; verse to 20 lines; fillers; 
photo-features; cartoons. All material should have 
strong Western peg. Bill Hosokawa. | ¥2c up; photos 
$5. Acc. 

Eye Magazine, 655 Madison Ave., New York 21 
M-25) Articles to 2,500—crime, ex-os:'s, adventure 
stories. Photos. Dan Merrin. $150-$200 an article, 
$100 for 4- or 5-page spread. Acc 

Focus, 655 Madison Ave. New York 21. (M-10) 
Articles —personalities, exposes, crime, entertainment 
200-1,500. Special need: true local human interest 
stories with a twist. Fillers. Photos. Cartoons rarely 
James A. Bryans. 10c. Acc. Query 

Forbes Magazine (of Business and Finance), 80 
Fifth Ave., New York 11. (Semi-M-35) Illustrated 
articles On companies whose securities are available 


Whether you are a Saturday Evening Post 
regular or a talented but undiscovered author— 
if you can REALLY write, you now have an un- 
precedented opportunity! Your story can be 
published between hard covers, in distinctively 
printed and bound anthologies—which we ad- 
vertise, distribute and promote .. . to SELL! 
National's acclaimed new plan is enabling the 
many who have already taken advantage of it 
to enjoy the professional recognition, necessary 
prestige and career-boost previously available 
only to book-length authors in cooperative pub- 
lishing—but at a fraction of the cost to the 
author! 

Accepted authors receive a royalty on every 
book sold! . You receive free copies—but 
are not obliged or expected to buy any books 
... You retain the copyright and all subsidiary 
rights . . . In addition to review copies to ap- 
propriate publications, copies are brought to the 
attention of motion picture studios and radio- 
TV story departments. 

The latest volume in this series is on the mar- 
ket. It was advertised by display ads in the 
N. Y. Times Sunday Book Review, N. Y. 
Post, Los Angeles Mirror, Seattle Post-In- 
telligencer, Denver Post, and in ads featuring 
the local author’s name in his home-area news- 


SHORT STORIES WANTED 


New Cooperative Hard-Cover Anthology Series 
Combines Works of Recognized Authors and Skilled Unknowns 


papers. In addition, large ads were placed in 
key trade publications. Hundreds of mailed 
circulars plus counter cards worked to promote 
sales throughout the country 

All our cooperative anthologies (as well as our 
novels) receive the same all-out treatment: they 
are printed and bound by one of America’s 
largest book plants, advertised nationally by 
our crack advertising agency, pushed hard by 
our sales promotion dept. to make the 
books sell—for besides professional recogni- 
tion, we want our authors to quickly recoup 
their amazingly small investment and make a 
cash profit! 

If you have faith in your story, this is your 
chance to do something about it! 

All stories must be original, unpublished MSS., 
2,000 to 5,000 words. Every type wanted 
[Juvenile stories—not ‘tiny tot’!—wanted for 
separate series. Submit to: Juv. Ed.] STAMPED 
RETURN ENVELOPE REQUIRED. Complete re- 
port on every MS. No reading charges. 

Submit MSS. or write for further details to 
SHORT STORY EDITOR 
NATIONAL PUBLISHING 
COMPANY 
15 West 44th Street, New York 36, N. Y. 
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Financial news of companies 


Byron D 


at the major exchanges 
in same category. Informal casual photos 
Mack. Articles $25-$100. Pub. Query 
Frauds and Rackets, 147 E. 50th St., New York 22 
(Bi-M-25) Hard-hitting exposts that affect reader's 
pocketbook and/or physical well-being: product 
frauds, confidence games, fabulous swindles and 
swindlers, stock fraud, misleading advertising by 
major companies, etc. Photos only to illustrate ar 


ticles. Aaron Norman, Editor. 4c-5c. Within month 
after acc. Query 
Frontiers, 19th St. and Parkway, Philadelphia 3, 


Pa. (5-times yr.-50) Natural history articles. 1,80U 
2,000. Must be scientifically accurate but in adult 
laymen’‘s language. Photos. McCready Huston. Prices 
by arrangement. Pub. Query 

Good Business, Lee’s Summit, Mo. (M-15) Articles 
800-1,600 emphasizing Christian principles in busi 
First-person stories especially desired. Fillers u 


ness 
to 400 words; poems 20 lines or less, on busines 
themes. Photos of industrial subjects with busine 


slant. Clinton E. Barnard. 2c up, poetry 35c a line 
photos, $6. Acc 

Gourmet, Penthouse, Hotel Plaza, New York 19, 
N. Y. (M-50) Sophisticated, entertaining, authentic, 
informative articles about food and good living; 
2,500-3,000 including recipes as necessary. Cartoon 
Acc 

Greater Philadelphia Magazine, |831! Chestnut St., 
Philadelphia 3, Pa. (M-35) Articles to 1,500 on a 
variety of subjects dealing with Greater Philadelphia 
area; personality sketches of local persons; photo ser 
ies. Arthur Lipson. To $25 an article. Pub 

Grit, Williamsport 3, Pa. (W-10) Odd, strange pic 
tures, brief text; Americanisms and family subjects 
personalities and articles of general interest, 300-500 
short illustrated articles for women’s and children 
pages. 2c, photos $3. Acc 

Guideposts, 356 E. 46th St., New York 17. (M 
20) First-person articles showing how spiritual prin 
ciples have been applied to daily living. Must be fac 
tual; avoid essay or editorial approach. Fillers to 200 
words. $25-$50 an article. Acc. Query 

Guns Magazine, 8150 Central Park, Skokie, II! 
M-50) Articles 1,500-2,500 on all aspects of gun 
sport; articles On prominent shooters, designers, or 
other persons important in the gun game; methods 
and techniques, etc. Photographs. Cartoons. Ben 
Burns, Editor; William B. Edmonds, Technical Editor 
5c, cartoons $10, photos $5. Acc. Query 

Hep, 1220 Harding, P. O. Box 2257, Fort Worth 


Texas. (M-25) Jivey poems, pinups, entertainment 
features, candid photos, teen talent. Photos desired 
with all features. All material must deal with the 


Negro race. Mrs. Adelle Jackson. Open rates. Acc 

Hollywood Stars, Skye Publications, 270 Park Ave 
New York 17. (Bi-M-25) Feature news of motion pic 
tures; lives of screen stars; fashions; beauty; home 
making; successful living for young moviegoers. Joan 
Curtis, Executive Editor. Pub. Queries essential 

Hometown—The Rexall Magazine, 8480 Beverly 
Blvd., Los Angeles 54, Calif. (M-free) Fiction 1,800 
2,000 that has family appeal, humor, light romance 
no crime or trick endings. Occasional short article 
800-1,800) on how-to-do home projects, child care 
etc. Oversupplied with fillers, quizzes, cartoons. H. R 
Stewart, Editor. Fiction $75-$100, articles $35-$50, 
pictures $5. Acc 

Ideals, 3510 W. St. Paul Ave., Milwaukee 1, Wis 
Bi-M-$1.25) Poems, short stories, articles, Koda 
chromes, art work—inspirational, patriotic, religious, 
family, childhood, nostalgic subjects. The magazine 
is devoted to ‘clean, wholesome, old-fashioned 
American ideals.’ Van B. Hooper, Editor. $10 an 
article or poem, photos $3 up, transparencies $10 up 
Pub. Query before submitting material 

Jest Magazine, 655 Madison Ave., New York 2] 
(Bi-M-25) Same requirements as for Comedy Mag- 
azine. Ernest N. Devver 


99 
as 


Joker, 655 Madison Ave., New York 21. (Bi-M-25) 


Same requirements as for Comedy Magazine, also 
short jokes, epigrams, parodies, satires. Ernest N 
Devver 


Jubilee, 377 Fourth Ave., New York, 16. (M-35) A 
national pictorial monthly of Catholic life, edited by 
laymen. Not in market for text pieces. Picture stories 
only, at $5 a picture. No queries. Edward Rice, Robert 
Lax, Robert Reynolds. Senior Editors 

Labor's Daily, Box 338, Bettendorf, lowa. (D) 
Sponsored by International Typographical Union 
Short fiction dealing with unionism, civil rights, cur 
social problems. Articles and interviews on all 
phases of labor—political action, community service, 
unusual jobs; exposes of political and economic mat 
ters of interest to unions. Humor, satire. Short verse 
of professional quality on labor subjects. Cartoons— 
workers’ eye view of shop or office situations, polit- 
ical satire with liberal slant. Spot photos of strikes, 


rent 


violence, Or unionists participating in community ser- 
vice. Al seeks responsible stringers in key cities 
Ralph S. White, Editor. 35c¢-50c a column inch, 
photos $1-$5, cartoons $5-$15, sometimes higher 
10th of month following pub. Query on major pro; 


ect 

Leatherneck, P. O. Box 1918, Washington 13, D 
C. (M-30) Fiction, humor, articles, to 3,000. Must 
have strong Marine slant. Shorts to 1,500. Colonel 
Donald L. Dickson, USMC. To $200. Acc 

The Marine Corps Gazette, Box 106, Marine Corps 
Schools, Quantico, Va. (M-30) Professional military 
Marine Corps, naval, air articles, illustrated, with em- 
phasis on amphibious warfare—1,000-5,000. Major 
David M. Cox, USMC. 3c-6c. Acc 


Mexico This Month, Calle Atenas 42-601, Mexico 


6, [ F. Article 1,000-1,200 on off-the-beaten 
track Mexican material—light, humorous twist de 

Anita Brenner. 2300 pesos {about $24) per 
artic! 

The Montrealer, 770 St. Antoine St., Montreal 
Canada. (M-25) Short-shorts 500-1,000; fictional 
ketches with semi-autobiographical flavor, 1,000 
1,500. No slick-magazine love stories. Essays 750 
1.000. Brief verse. Cartoons. Photos only on assign 
ment. A. M. Beatty. Varying rates. Pub 

Motor News, |39 Bagley Ave., Detroit 26, Mich 
M-25) Outdoor adventure and travel articles. Photos 
William J. Trepagnier. $50-$100. Acc 

The Nation, 333 Sixth Ave., New York 14. (W-20 
Article n politics, literature, economics to 2,400 

etry. 2c, poetry 50c a line. Pub 


The National Humane Review, 896 Pennsylvania 
St Denver 3, Col M-15) Articles 1,500 2,000 on 
cruel inhumane or unusually kind treatment of 
children reforms. 1 %2c-2c, phot 


and 
animals; exposes 
extra. Pub 

National Review, 2!1 E. 37th St., New York 16 
W-2( Artictes 1,000-3,000 on politics, foreign 
affairs, the arts. Political cartoons. Conservative view 

int. William F Buckley, Jr. Pub Query 

Nature Magazine, 1214 16th St., Washington, D 


issues a year-50) Illustrated nature articles 
1,000-2,000; fillers with pictures 100 to 400; short 
ver Currently overstocked with fillers and verse 
R. W. Westwood. Ic-3c. Acc. Query 

New Mexico Magazine, Santa Fe, N. M. (M-25 


New Mexico, 1,500. George 
4x5 transparencies for 
subjects only, $25. Pub 


articles on 

$15 an article, 
section, New Mexico 
Verse, no payment. 


New Republic, 


Illustrated 
Fitzpatrick 
color 
1824-26 Jefferson Place, N. W., 
Washington 6, D. C. (W-20) Articles to 3,000 on 
cultural, and social subjects; Michael 
Straight. Payment by arrangement. Query 

Opinion, 1123 Broadway, New York 10. (M-25) 
Articles 2,000; short stories 2,000; verse; fillers; all 
f Jewish interest. Ic. Pub 

Our Dumb Animals, |80 Longwood Ave., Boston 
15, Mass. ‘(M-15) S. P. C. A. organ. Animal articles 


political 


AUTHOR & JOURNALISI 


and stories (not fiction) to 600; photos. W. A. Swal 
low. Y2c, photos $1 up. Acc. 

Our Navy, | Hanson Place, Brooklyn 17, N. Y 
(Bi-M-25) Articles and fiction (action or humor) 


with strong Navy enlisted slant; must entertain or 
inform the enlisted U. S. Navy bluejacket. Rob E 
Hurst. Payment at varying rates. Acc. if authors query 
first; otherwise Pub. 

Our Sunday Visitor, Huntington, Ind. (W-5) Ar 
ticles of Catholic interest 850-1,000 F. A. Fink, 
Managing Editor. Ic up. Pub. 

Pen (Public Employees News), Box 2451, Denver |, 
Colo. (M) Articles 1,000-2,500, illustrated with 
photos if possible. Fiction 1,000. Original anecdote 
100-200. Cartoons. Varying rates, anecdotes 3c per 
published word, cartoons $5-$10. Acc. No querie 
but copy of magazine will be sent on request 

People & Places, 3333 N. Racine Ave., Chicago 13. 
M-free-controlled) Human interest picture stories on 
people and places in the United States. Quality of 
pictures is of major importance; top quality, candid, 
unposed type, plenty of animation and human in 
terest; usually requires first rights; returns unused 
photographs. Ralph N. Swanson. 2 wks. after Acc 

People Today, 535 Fifth Ave., New York 17. (Bi 
W-15) Staff-written. Buy ccasional picture storie 


terest enh 


of professional quality and current inte 


Breed, Editor. Average rates. Ac 

Photoplay, 205 E. 42nd St., New York 17. (M-20 
Personality features on Hollywood stars, 3,000. Can 
did photos of stars. Almost all stories are assigned t 
avoid duplication, and there is a very limited free 


lance market. Ellen Taussig. Open rate. Acc. Query 
essential 


Popular Electronics, 366 Madison Ave., New York 


17. (M-25) Articles on construction of electronic 
gadgets, receivers, hi-fi equipment, etc., 500-3,500 
words. Fillers. Cartoons. Photographs. No fiction ex 
cept by experienced writers in the electronic field 


Oliver P. Ferrell, Managing Editor. Varying rates for 
text, cartoons $7.50, photos $7.50. Acc 


Popular Medicine, 66 Leonard St Jew 


Bi-M-35 Articles written by re jnized me 
writers or medical doctors and recognize psych 
ogists, 1,000-1,500 words. Albert Brandt, Ph.D. Rate 


by arrangement. Acc 

Profitable Hobbies, 543 Westport Rd 
11, Mo. (M-35) Original how-to-do-it article 
around hobby experience of a specific person who 4 
profiting financially from his hobby, to 3,000; fact 


Kansas City 


f 
usable material about 


items. Particular interest now 
male hobbyists—everything from full length article 
to shorts of 200 words or less for Hobby Parade 


section. T. M. O'Leary. Ic, photos $1-$5. Pub 

Quote, P. O. Box 611, Indianapolis 6, Ind. Origina 
anecdotes to 150 words for the use of public speaker 
Original epigrams. Maxwell Droke Varyir rat 
according to quality. Acc 


Sell in Three Months 
Or Money Back 


li You Can Write Correct 
English—You Can Write 
Juveniles... And Sell Within 
Three Months. 


In past years | have sold some 3000-3500 


tories articles . serials series 


Now I'm teaching it 


ALSO CRITICISM AND COLLABORATION 


Write for Terms and FREE pamphlet 
‘Fundamentals of Juvenile Writing”’ 


Juvenile Books Manuscript Criticism a Specialty 


Will Herman 


1726 West 25th St. Cleveland 13, Ohio 


_ WE SAY MORE? 


tes:* are the f rst agent—who 

t ne. All others 
# which were prac tical *(name on uest 


Novels — Short Stories — Articles — 
Write for Television ond Radio—Plays read by 
Broadway producers. 


ANALYSIS — CRITICISM — GUIDANCE 


REPRESENTATION 
$4 up to § words; over 5,000 
) 0 per thousand 10,000 to 
00 full length novels & plays, $15.00 
1 { type 20c per page. Return postage 
th each ms please Send for FREE BOOKLET 
The New Writer.’ 


NEW YORK LITERARY AGENCY 


910 Riverside Drive New York 32, N. Y. 


LEE 


books of his own. 
two decades. 
do it for you. 


Write for my free descriptive f< 
Help. It tells you what | do and h 


Writing 


When you write your first book you will need some profes- 
sional help, and you get such help from an author who writes 
| have been coaching writers into print for 
| shall be doing it this year and the next. 


der entitled Book Writing 
w we get started 


CHARLES CARSON, < Pitexary 


Post Office Box 638-A, Manhattan Beach, Calif. 
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The Saturday Review, 25 W. 45th St., New York 
36. (W-20) Literary and general articles of ideas, 
philosophy, education. Poetry of quality. Cartoons. 
Fhotos. Articles $75-$150, verse 5Uc a line, pictures 
$7.50. Pub. Query. 

Screen Life, Skye Publications, 270 Park Ave., New 
York 17. (Bi-M-25) Same requirements as for Holly- 
wood Stars, above. 

Seattle Times Sunday Magazine Section, Box 1892, 
Seattle 11, Wash. (W-15) Features on Pacific North- 
west subjects only, 1,000-1,200. Picture layouts for 
roto section. No fiction or verse. Chester Gibbon. $15 
for unillustrated article; $25 with suitable art. Pub. 

Sepia, 1220 Harding, P. O. Box 2257, Fort Worth, 
Texas. (M-25) Top quality punch news and features 
including scandal, expose, entertainment, sports, 
oddities, all with pictures closely keyed to story. All 
material must deal with the Negro race. Mrs. Adelle 
Jackson. Open rates. Acc. Query 

Ski Magazine, Hanover, N. H. (Six issues October 
through March-35) Articles 400-2,000 on ski trips, 
controversial subjects, techniques, equipment, resorts, 
personalities. Humor; fillers about skiing. Cartoons. 
Fred Springer-Miller. 1c-5c, photos $1-$10. Pub 

Southwest Review, Southern Methodist University, 
Dallas 5, Tex. (Q-75) Quality stories to 3,000. Ar- 
ticles on regional, literary, national, world problems. 
Poetry. Allen Maxwell. Prose Vac, $5 a poem. Pub. 

Stare, 655 Madison Ave., New York 21. (Bi-M-25) 
Photos—cheesecake, oddities. Steve Andre. Acc 

Sun, Box 142, Oakland, N. J. (M) International 
nudist magazine. Stories and articles about nudism 
per se or in any field of allied interest such as mental 
and social hygiene, physical culture, nutrition, rec 
reation. Photos, cover transparencies. Margaret A. B 
Pulis. 1c, photos $3, transparencies $5-$10. Pub. 

Sunshine & Health, Box 142, Oakland, N. J. (M) 
American nudist magazine. Requirements as for Sun, 
above. Margaret A. B. Pulis 

Sunshine Magazine, The House of Sunshine, Litch- 
field, Ill. (M-15) Constructive wholesome short stories 
with thought-provoking conclusions, 1,200-1,500. No 
religious articles for poetry. Henry F. Henrichs, Editor 
Rate according to merit. Acc. 

Suntime, 1011 Hendricks Ave., Jacksonville 7, Fla 
(M-15) No fiction. Articles with zip and Florida flavor 
300-750. Harris Powers. $5 up an article. Pub. 

Theatre Arts, 130 W. 56th St., New York 19. (M- 
50) Articles on the theatre and associated arts, 500- 
2,000. Most material written on assignment. John D 
MacArthur. 2c. Pub. 

Tic, P. O. Box 350, Albany 1, New York. Articles 
for dentists on dental or dental related themes, 800 
2,400. Cartoons; photographs and other illustrations, 
individual or series. To $75 on article. Acc. 

Town & Country, 572 Madison Ave., New York 22. 
(M-75) Satirical, topical short stories, articles, essays 
on unusual subjects, addresses to a general, mature 
audience. Small freelance market. Varying rates. Acc. 

Trail-R-News Magazine, 546 W. Colorado St., Box 
1551, Glendale, Calif. (M-10) Travel articles built 
around trailer coach life, 1,200-2,500. Each must be 
accompanied by two glossy photos. Stock photos ac- 
ceptable. Articles must deal specifically with a trip 
or locality. No generalities wanted. Interested in a 
limited amount of Eastern and Midwestern material 
Technical matter by arrangement. Jack Kneass 
$12.50-$25 an article. Pub. List of requirements 
available. 

Travel, 50 W. 57th St., New York 19. (M-50) 
What to do and see with cost worked in—anywhere 
in the world, 1,000-2,500—2,000 preferred. Each 
month a “Travel Adventure in Fishing’’ and on “‘Is- 
land Idyll,’’ the latter dealing with some place where 
you can spend an inexpensive vacation or possibly 
retire. Photos. Cartoons. Works 3-4 months in ad- 
vance. Malcolm McTear Davis. To $75 an article. Acc. 

TV, Skye Publications, 270 Park Ave., New York 
17. (Bi-M-25) Feature news of television; lives of TV 
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stars; fashions; beauty; homemaking. Joan Curtis, 
Executive Editor. Pub. Queries essential. 

TV Fan, Skye Publications, 270 Park Ave., New 
York 17. (Bi-M-25) Same requirements as for TV, 
above. 

Victorian Magazine, 781 Ridge Road, Lackawanna 
18, N. Y. (M-30) ‘For ‘people of action’ (after mag- 
azine is read and put aside).’’ Fiction 500-2,000. 
Articles. Top-grade fillers 50-100. Cartoons. Sample 
copy of magazine available to prospective contrib- 
utors. Out of market for articles and cartoons till 
February 1. Robert K. Doran. 1c-5c. Acc. 

Virginia Quarterly Review, | West Range, Char- 
lottesville, Va. (Q-$1) Exceptional literary, scientific, 
political essays 3,000-7,000; short stories and verse 
of high standard. Charlotte Kohler. Good rates. Pub. 

Whisper, 213 W. 53rd St., New York 23. (Bi-M- 
25) Exposes, rackets, “‘stories behind the headiines,”’ 
to 1,500. Earl Welch. Good rates. Acc. 

Wisdom, 8800 Wilshire Blvd., Beverly Hills, Calif 
(M-75) Authoritative, interesting articles in  prac- 
tically all fields, 1,000-2,000. ‘Subject matter should 
be of general interest, timeless, and of lasting value 
Treatment should emphasize ‘knowledge in action’ 
aspects of the subject.’ Photos of high quality in 
line with character of magazine. Erwin M. Rosen, 
Managing Editor. Rates depending on quality of 
material. Pub 

Yale Review, 28 Hillhouse Ave., New Haven, Conn 
(Q-$1) Articles on current political, literary, scientific, 
art subjects 4,000-5,000. Quality short stories. Poetry. 
Good rates. Pub 

Yankee, Dublin, N. H. (M-25) Articles on New 
England subjects to 2,000. Poetry, any subject but 
not over 20 lines, preferably shorter. Address poetry 
to Jean Burden, 403 Ventura St., Altadena, Calif 
2c-10c, verse 25c a line. Pub. or Acc 


Men’‘s Magazines 


Adventure Magazine, 205 E. 42nd St., New York 
17. (M-25) Short stories 2,000-7,000; short-shorts 
1,000-1,800; novelettes 10,000-20,000. Articles 2,- 
000-6,000 on adventure, men at work, sports, sci- 
ence, exploration. Fillers 5-1,000. Cartoons. Photos. 
Alden H. Norton. Fiction $250 up, non-fiction $150 
up. Acc 

Argosy: The Man’‘s Magazine, 205 E. 42nd 
New York 17. (M-25) “The best available stories for 
men. Action is important; drama is essential.’’ Short 
stories to 5,000; novelettes 10,000-15,000. Articles 
1,500-5,000—+irst-person adventure, sports, science, 
medicine, living. Features. Cartoons. Henry Steeger, 
Editor; Alden H. Norton, Executive Editor. High 
rates. Acc 

Bluebook, 230 Park Ave., New York 17. (M-25) 
Outstanding dramatic fiction of male appeal. Short 
stories to 6,000; short-shorts 1,000-1,800; novel- 
ettes to 15,000; novels to 45,000, or which may be 
cut to that length. Articles of practical value to the 
average family man; i.e., pieces that will give him 
information about any of the things that normally 
concern him—his house, family, car, insurance, 
money, job, kids, hobbies; usual length 3,000-4,000. 
Fillers under 600. André Fontaine. High rates. Acc 

Cavalier, 67 W. 44th St., New York 36. (M-25) 
Articles: adventure, exposé, self-help—anything that 
has both excitement and interest for men. Narrative 
shorts 500-1,000. No fiction. James B. O'Connell, 
Editor. For promotable lead article $750, middle- 
of-the-book articles $300-$400, shorts $50-$75. 
Query. 

Challenge, 444 Modison Ave., New York 22. (Bi- 
M-25) Articles 2,200-4,000. Photos. Mike Dowell. 
Articles $150 up, photos $10. Acc. Query. 

The Elks Magazine, 50 E. 42nd St., New York 17. 
(M) National publication of the B. P.O. E. Short sto- 
ries 3,500-5,000; no fiction of other lengths. Articles 
—sports, hunting, fishing—and also serious features 


AUTHOR & JOURNALIST 


= 


Policy is to plan articles and then assign them to no- 


tional magazine writers. Photos. No verse, fillers, or 
cartoons. Lee C. Hickey. High rates. Acc. Query. 
Escapade, Suite 304, Robinson Bldg., 520 E St., 


San Diego, Calif. (M-50) Strong, earthy fiction around 
2,500 words with a definite story line and appealing 
to a sophisticated male audience; emphasis on off- 
beat; stories with sex motif handled in good taste 
Satires, humorous take-offs on the American way of 
life; sports, music, personalities, male fashions from 
a sophisticated viewpoint. David Zentner. Good rates 
2 wks. after acc. Query on special articles. 

Esquire, 488 Madison Ave., New York 22. (M-50) 
Sophisticated unsentimental articles, masculine view- 
point; essays, sketches, short stories, 2,000; cartoons; 
controversial article ideas. Frederic A. Birmingham 
Pays according to quality and length. Acc 

Forest and Outdoors Magazine, 4795 St. Catherine 
St., W., Montreal 6, Canada. (M-25) Official pub 
lication of the Canadian Forestry Association and the 
Ontario Federation of Anglers & Hunters. Dramatic 
shorts 2CQ-500 on hunting, fishing, conservation in 


Canada; how-to-do-it articles for outdoor men; photo 
story sets (4-10) on any phase of outdoors—prefers 
hunting, fishing, camping. R. J. Cooke. 1 Y2c-2c 
Photos, $3. Pub.; Acc. if author requires. 


For Men Only, 655 Madison Ave., New York 22 
(M-25) Short stories 3,000-3,500. Articles—first-per 
son true, rugged, dramatic adventures. Cartoons. Pho 
tographs. Noah Sarlat. To $300, pictures to $25. Acc 
Query. 

Hunting Adventures, 655 Madison Ave., New 
York 21. (Q-35) Short stories 2,500-3,500. First- 
person or ‘‘as-told-to’’ articles of true, rugged, dra- 
matic adventures, with photos—hunting and/or fish 
ing background. Cartoons. To $300, pictures to $25 
Acc. Query 


Male, 655 Madison Ave., New York 22. (M-25 
First-person adventure stories of all types; fiction 
about 3,000-5,000; photo illustrations. Noah Sarlat 


To $500. Acc 


Man’‘s Conquest, 441] New York 


Lexington Ave., 


17. (Bi-M-25) Exciting personal adventure involving 
man-against’’ man, beast, nature, etc. Articles on 
themes of specific interest to men, 1,800-2,500 


Photographic illustrations if possible. No fiction 
Jack Hoffman. $100 up. Acc. 

Man's Illustrated, 44] Lexington Ave 
17. (Bi-M-25) Male-slanted adventure, 
fictional treatment of themes of specific 
men—1,800-2,000. Photos. No fiction 
man. $100 up, open rate for photos. Acc. 

Man’s Life, 1790 Broadway, New York 
25) Stories to 4,000. Articles to 3,500—crime, ad 
venture, sports. Should not be too lurid. Sociological 
articles of interest to men, such as ‘’The American 
Man is No Longer a Male.’’ Harold Straubing. Fiction 
and articles $150-$250. Acc 

Man’s Magazine, 444 Madison Ave., 
22. (Bi-M-25) Articles 2,200-4,000. Photos. Phil 
Hirsch. Articles $150 up, photos $10. Acc. Query 

Man’‘s World, 655 Madison Ave., New York 2] 
(Q-35) Short stories 2,500-3,000. First-person or “’as 
toid-to’’ true, rugged, dramatic adventures with 
photos if possible. Rugged photo stories. To $300, 
pictures to $25. Acc. Query. 

Man to Man, 21 West 26th St., New York 10. (M- 
25) Fiction and non-fiction to 2,000. Articles include 
sensational material, true adventure, true experience, 
medical. Everett Meyers. $50-$75. Acc 

Modern Man, 8150 N. Central Park Ave., Skokie, 
Ill. (M-20) Picture and text material 1,500-3,000 on 
subjects of strong masculine interest, including auto 
boats, unusual 


New York 
also non- 
interest to 
Jack Hoff 


19. (Bi-M 


New York 


mobiles, guns, railroading, aviation, 
adventure. Good photos essential with all articles 
Cartoons. Ben Burns. $75-$100. Acc. Query 

The National Guardsman, 100 Indiana Ave., N.W., 


Washington 1, D. C. Stories 750-2,000 with appeal 
to all-male group, ages 17-35. Military (Army and 
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JANUARY, 


WRITING 


TV — Radio — Short Story — Plays 
CORRESPONDENCE COURSE 


The Egri Method of Dramatic Writing based on the 
lectures and books of 


LAJOS EGRI 
“The Art of Dramatic Writing’ (Simon & Schuster) 
used as text in Colleges and Universities 
throughout the country 
PLAYS ANALYZED 
EGRI ASSOCIATES Columbus 


Edna Lewis New York 19 5 
Frances Franklin Circle 6-6121 


Lic. N. Y. State 


IT’S TIME TO WRITE 


About JULY and mail it in JANUARY! Use IT’S TIME TO 
f 


WRITE for sales-timing your writing t t needs 
The per writer's calendar that ffers OVER 200 
PROVED IDEAS for writer sales, the year round. Send $1 to 


IT’S TIME TO WRITE, 776 Broadway, Denver 3, Colorado. 


NUMERICAL — The — Way To —— 


These courses teach you to wr by havi you wri nplete 
stories, not ,ME SNINGLES and paragraphs each 
€ ni r your own, a each stors ey- 
maker Earn you has 
ver ten ars of ching creative writing 


COMPLETELY NEW! NOMINAL COST! 
THE NUMERICAL WRITING COURSES 


Geo. M. Osborne, Dir., 
3898 Chase Street, Denver 14, Colo. 


p--------- 

) Have you tried CIRENCESTER? 

j \n alive Canadian agency for authors everywhere 
Let us place_your manuscripts—fiction, articles, plays 
light verse. Reading fees $2.00 per 3 words. Sales 
ten percent; foreign fifteen. The RIGHT market may 
sel! that rejected script! Criticism and revision if 
JesireG 

{ 
CIRENCESTER LITERARY AGENCY { 


South Post Office Niagara Falls, Ontarie, Cenede 


MANUSCRIPTS TYPED 
according to editorial requirements, neatly 


expertly 
Promptness a specialty—rush jobs accepted 
¢ 


60c per 
00 words—50c above 10,000. Included free: extra 
irst and last sheets ard carbon. 


Shirley M. Mooney 


Hawkins, Texas 


MANUSCRIPT ENVELOPES 
Good quality Kraft with gummed flaps. Writers have bought 
Ne om me for years 


e fro 
25 9x12 and 25 $1.50 
50 No. 10 and 50 No. 11 2s 
32 6x9 and 32 62x92 1.25 
Add 75c¢c postage cn each above groups. 
Excess will be refunded. 
100 5x8 notehead and 100 634 envelopes 
printed in three lines Prepaid 1.50 
LEE E. GOOCH 
Box 202-AJ Hernando, Miss. 


Writers Supe! es Sin 


SALVAGE THAT SCRIPT! 
CRITICISM, $1 per 1,000 words. No flattery, but 
honest, constructive help. BLUE PENCILLING, PLOT- 
TING, REWRITING, EDITING AND TYPING 
Write me about your literary problems, enclosing a 
stamped envelope for reply. 

Robert A. Wise 


Sierra Madre, Calif. 


P. O. Box 338 


25 


Air Force, not Navy, Coast Guard, Marines) articles 
500-3,000. Cartoons. Allan G. Crist. 3c. Pub. 

Photo Magazine, 655 Madison Ave., New York, 
21. (Bi-M-25) Photo stories, true adventure, action, 
and male personality stories to 1,500. Jim Collier 
Articles $150 each; 4- or 5-page photo spread, $100. 
Acc. 


Playboy, 11 :E. Superior St., Chicago 11. (M-50 


Short stories 5,000; short-shorts 1,500; novelettes 
1,000-15,000. Essays and articles 2,500-5,000 
Cartoons, photos. Material must be of special in 


terest to sophisticated young male readers. High qual 
ity, including charm of style, essential. Ray Russell, 
Executive Editor. Lead stories $1,000 up, other fic 
tion articles $250 up. Acc. 

Real, 10 E. 40th St., New York 16. (M-25) Non 
fiction and fiction. Book condensations 15,000. Ar 
in action—first-person 


ticles 2,000-5,000 on men 

dramatic experiences, adventure; exposes, profiles 
science and medical pieces, sports, crime. Also pic- 
ture stories of considerable impact. Fillers to 1,000 


Ray Robinson, Editor. Competitive rates on all articles 
with $150 minimum. Acc. Query 

Rod and Gun in Canada, Gardenvale Can 
ada. (M-20) Personalized, action-filled hunting and 
fishing articles to 1,800. ‘‘Issue’’ material involving 
controversy between provinces and federal govern 
ment, between areas, between various groups. How-to 
material on outdoor topics. Some cartoons. News 
photos. Reg. R. Fife. Varying rates, cartoons $5, 
photos $2-$5. Acc. Query 

Rogue, P. O. Box 230, Evanston, Ill. (Bi-M-35 
Fiction only on assignment. Articles 2,000-5,000— 
adventure; sophisticated pieces with sex slant; per 
sonality articles. Extensive market for cartoons 
line or wash. Photos to illustrate articles, also boudoir 
type cheesecake. William L. Hamling, Editor. 5c, car 
toons $10-$25, photos $7.50-$25. After acc 


Que., 


Saga, 205 E. 42nd St., New York 17. (M 25) True 
adventure stories for men. All subjects. Narrative 
strength of first importance. Profiles of adventurous 
men, preferably in news today, a good bet. Sagas 
the past always sought. Picture stories. True humor. 
Photos. Cartoons. Fillers. Ed Fitzgerald. Featured 


rates $150-$500, fillers $5-$50. Acc 
Sir!, 21 W. 26th St., New York 10. (M-25) Short 
stories 1,500-1,800. Short-shorts. Articles on any 


thing of interest to men—metaphysical, weird, ex 
$50-$75 ar 


poses. Cartoons. Photos. Adrian 8. Lopez 
article; pictures $5-$7.50. Acc. Query 

Sport Life, 655 Madison Ave., New York 22. (Q 
35) Short stories 2,000-4,000. First-person, true 


rugged, dramatic, hunting and fishing articles; als 
photo stories of same type. Cartoons. Animal photo 
Noah Sarlat. To $300, pictures to $25. Acc. Query 


Sportsman Magazine, 655 Madison Ave., 
York 22. (Bi-M-35) Noah Sarlat. Same requirements 


as Sport Life, above. 


Stag. 655 Madison Ave., New York 22. (M-25 
Chiefly first-person true adventure pieces of all types 
2,000-3,000. Picture stories. Fiction. Noah Sarlat 
Up to $500. Acc 

Swank Magazine, 655 Madison Ave 
22. (Bi-M-35) Short stories to 2,500; 
1,000; novelettes only by big names. Articles: true 
adventure, fact-fiction, humorous-satirical. Cartoons 
in black and white and color. Photos. Verse perhaps, 
if exceptionally funny. Bruce J. Friedman. Rates fair 
ly good. Acc. Query. 

True, The Man’s Magazine, 67 W. 44th St., New 
Yorie® 36. (M-25) Factual stories of interest to men, 
2,000 up—average 5,000-6,000. Always needs true, 
first-person adventure. Two-column fillers, 500-1,000 
One novelette length (20,000) each issue. No fic 
tion. Douglas S. Kennedy. Highest rates. Acc 


New 


New York 
short-shorts 


Women’s and Home Service h‘cgazines 


American Baby, 180 Riverside Drive, New York 
24. (M-25) Articles to 1,000. Special need: articles 
by doctors. No verse. No photos. Beulah France 
R.N. Vac. Pub. Acc. on articles by doctors 

American Beauty, 2061 Brocdway, New York 23 
(Bi-M) Articles 50-1,000 on fashion, glamour, charm, 
success. Robert E. Fischer. 1c-3c, ph Pub 

The American Home, 300 Park Ave., New York 
22. (M-25) Practical articles pertaining to home, in 


$3-$5 


terior decorating, building, gardening, food, home 
crafts, 800 to 2,000. Illustrated how-to-make or how 
to-do articles on homemaking subjects. Mrs. Jean 


Austin. Varying rates. Acc 


Baby Ccre Manual, Parents’ Institute, 52 Vander 
bilt Ave., New York 17. (Q-give-away through h 
pitals to new mothers) All articles reprinted from 
Parents’ Magazine. Phot Mrs. Mary E. Buchanan 
Photos $25. Acc 

Baby Post, 30 East 60th Street, New York 22. (M 
25) Overstocked; not in marke! 

Baby Talk, 149 Madison Ave., New York 16. Ex 


articles mother-father-baby, 500-1,000; fill 
ers; verse. Deirdre Carr. 2c-3c. Acc 

Baby Time, 424 Madison Ave., New York 17. (M 
25) Articles and stories 500-750 of interest to new 
and expectant mothers; verse; photos. Lee Robba. $5 
an article. Acc 


perience 


Beauty and Heoa!th, 2061 New Yor 
23. (Bi-M) Articles 500-1,000 on f_improvement 
through diet, exercise, etc Fy p snd new t c 
words. Cartoon Robert E. F sexy 2 ot 
$3-$5. Pub 


Better Homes & Gardens, 1716 Locust St., Des 
Moines 3, lowa. (M-25) Architectural, home decorat 


ing, and gardening articles largely staff-written. Spe 
cial Features Department seeks high caliber general 
articles n pra lly any subject except politic 

rt and me “scare Wonts profile and 
fam tori bout important people who are not 
necessarily celebritte Phot Cartoons. No fiction 
ittle verse Hugh Curti Editor: Jame M. Liston 
te ial F t Editor. Article to $1,200. Acc 
Ouse ry 

Better Living, 230 Park Ave New York. 17 
Limited fiction market, usually through agents. Ar 
ticle nN personalities and ubject f interest to 
women; freelance contributors welcome when outline 
; presented. Barbara Hewson. Good rate Ac 

Bride’s Magazine, 527 Fifth Ave, New York 17 
O) Article 100-1,.500, cov ring fashion furnishinas 
and home decoration etc interest t bride 
verse. Helen E. Murphy. Varying rate Acc 

Canadian Home Journal, 73 Richmond St. W 
Toront Canada M-20) Short stories t 7,000 
Mary-Etta Macpherson. Acc 

Canadian Homes and Gardens, 48] University 
Ave., Toronto, Canada. (M-25) Practical how-to-do-it 
articles on subject f interest to homemaker keer 
in mind Canadian geography and climate. Photos 


Varying rates. Acc 
Catholic Home Journal, 220 37th St, 


Pittsburgh | 


Pa. (M-20) Love or domestic stories 1,800-2,000 
Articles on the home, child’ care, etc preferably 
illustrated 1,800-2,000. Verse about home and 
children, 12-16 line Rev. Urban Adelman. Ic uf 


$5 a poem. Acc 


The Catho!ic Home Messenger, St. Pau! Monastery 


Canfield, Ohio. (M) Fiction and articles 1,800-2,000 
Fiction should be timely or deal with social and family 
problem Article on biography, travel, current 
events, cultural matters, etc. Fillers and cartoons 
used occasionally. Rev. Bernard M. Borgogne, S. S. P 


Vac up. 10th of month after acc 
Charm, 575 Madison Ave., New York 22. (M-25 
Articles of interest to women who work, 1.500-5.000 

Helen Valentine. Varying rates. Acc 
AUTHOR Jour NALIST 


Toronto 2 
6,000 


Can 
occasional 
parters. Articles 
medical; first 
emotional topics, in 


Chatelaine, 481] University Ave., 
ada. (M-20) Fiction: short-shorts t 
novelettes to 15,000; occ ral tw 
to 3,500 you 


person on 


interest’ including 
medical, marital r 
cluding lively opinion pieces. Prefers Canadian back 
ground if any. John Clare, Editor. Acc 

The Christian Home, 810 Broadway, Nashville 
Tenn. (M-20) Articles 1,000-2,000 on family rela 
tionships, child guidance; stories 2,500-3,500, of in 
terest » parents of children and teen-ager ve 
photos of family grouns. Dr. Joy Bayless. Storie 
articles 1'2c, verse 25c a line. Acc 

Christian Parent, 1222 Mulberry St., Highland, III 
M) Articles and short-stories 100-2,000 with Chris 
tian home life and Christian child training themes 
contir storie filler Irtoon chot Mf 
Simon. Voc ae 

The Country Guide, 290 Vaughn St 
Man., Canada. Short stories, first or 


ippeal rur 


Winnipe 


childrer 


memak 


nt and 


general 
NM 
i Varying 
r Acc 
Missionery, Ona 
me but not chy 
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rates 


rtshi- moarria 

3, 1,000 0 a Phot Re 
Mischke 2 i ns $5, ph 
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s Magazine, 16 E. 40th St 
and family torie t 
article with chins 
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ettable men character 


train 


Family Circle Magazine, 25 W. 45th 

rk 5 Short. storie 2.500 sh 
tte are used. Articles « 
WIth vild family 


n fam 
core 
persona'itie 
bert M Jone 
tive rate subject and 
material. Acc 
Fami'y Digest, Hunting Ind. (M-2 
500-1,500: short stories 000-2. 000 
family F. A. Fink c. Acc 
The Family Handyman, 
3;-M-35 ubiect 


ubject 


nn maintenance 


meowners Phot 
ished glam 
terrace Dullt-in pla 
ith the how-t 
ond-whi jlossy 8x10 
Fomity Herald & Weck'y Stor, : James St 
WwW. M Que., Canada. (W-5 2,000 
4500, romance, adventure, mystery, etc., for 
family audience. H. Gordon Green. $100. Acc 
Flower Grower—The Home Garden Magazine, 70 
E. 45th St New York 17. How-to 
about exper ced 
iraphs of 


+ | 
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WRITE AS A PROFESSIONAL! 


Penna. 


American Institute of Professional Writing 
Alameda, New Mexico 


READY-TO-SELL GHOST-WRITTEN 
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ticles to 1,500. Fillers 100-200. John R. Whiting 
Articles $5-$125, photos $5-$10, color photos to 
$100. Acc. 

Glamour, 420 Lexington Ave., New York 17. (M 
25) Articles of interest to young career women, to 
1,500; no fiction or poetry. Kate Lloyd. $50 up. Acc 

Good Housekeeping, 57th St.. and Eighth Ave 
New York 19. (M-35) Stories of quality to 25,000; 
short articles; verse. Herbert R. Mayes. Excellent 
rates. Acc 

Harper’s Bazaar, 572 Madison Ave., New York 22 
(M-50) Literary distinction and vitality determine 
the selection of poetry and short stories. Alice S 
Morris, Literary Editor. $200-$500. Acc 

Home Life, 127 Ninth Ave. N., Nashville 3, Tenn 
(M-15) Short stories 1,500-3,000 and feature articles 
of interest to home and family groups, Christian 
viewpoints, 750-800; short poems of lyric quality 
human interest, and beauty, occasional photos; fil 
lers, cartoons, and cartoon ideas. Joe W. Burton. To 
3c. Acc 

House and Garden, 420 Lexington Ave., New York 
17. (M-50) Home decoration, gardening, landscaping 
building and remodeling, unusual travel and archi 
tectural articles; articles on music and the art of 
good living, 1,500-2,000. Miss Eileen Tighe, Editor 
Good rates. Acc 

House & Home, 9 Rockefeller Plaza, New York 20 
Limited market for material on outstanding archi 
tect-designed homes and housing developments, with 
first-class architectural photographs. P. |. Prentice 
Acc. Query 

House Beautiful, 572 Madison Ave., New York 
(M-50) Articles on building, remodeling, decorating 
gardening, entertainirig, cooking, house maintenance, 
home furnishing, etc., to 2,000, with photos; fillers 
Largely staff-written. Elizabeth Gordon. Pub 

Household, 912 Kansas Avenue, Topeka, Kan. (M 
10) Practical how-to articles on building, home main 
teance, remodeling, furnishing, decorating, garden 
ing, and food. Also general-interest articles slanted 
to interests of medium- and small-town families on 
health, travel, family relations, family economics 
child care, and social problems. Picture stories on all 
how-to subjects. Limited amount of light verse and 
cartoons. Robert P. Crossley. Top prices for all ma 
terial. Acc. 

Independent Woman, |790 Broadway, New York 
19. (M-15) Official publication of the National Fed 
eration of Business and Professional Women’s Clubs 
Articles 500-2,000 of special interest to women wh 
earn their own living. Verse. Photos. Art work. Faye 
Marley. $10-$35. Acc. 

Ladies’ Home Journal, Independence Square, Phila 
delphia 5. (M-35) Articles 2,000-5,000; short stories 
4,000-7,500; serials, 50,000-70,000; novelettes 20 
000-40,000; short lyric verse; fillers; cartoons. Brucx 
Gould, Beatrice Blackmar Gould. Top rates. Acc 

Life Today, Southport, Conn. (Bi-M-25) Practical, 
inspirational articles 500-2,000 on health, psycho! 
ogy, marriage, love, divorce, family life in U. S., com 
munity problems. Sara Judson. 2c. Acc. 

Living for Young Homemakers, 575 Madison Ave 
New York 22. (M) Small market for short articles, 
1,000-1,500, on how-to-do in home, garden, health 
children, etc., sometimes with photos. Edith Brazwell 
Evans. Varying rates. Acc 

Mademoiselle, 575 Madison Ave., New York 22. 
(M-35) Short stories and articles of interest to young 
women aged 18-30, 2,500-3,500. Cyrilly Abels. Acc 

Marriage Magazine, 270 Park Ave., New York 17 
(Semi-A-35) Sound, helpful, readable articles on all 
marriage problems. Douglas Lurton. Good rates. Acc. 

McCall’s, 230 Park Ave., New York 17. (M-25) 
Three-part serials, 30,000; two-parters, 20,000; one 
shots, 8,000-15,000; short stories, 3,000-6,000; 
short-shorts. Articles. Otis L. Wiese, Editor and Pub- 
lisher; Betty Parsons Ragsdale, Fiction Editor. First 
class rates. Acc. 
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Modern Baby. Same address and requirements as 
Baby Time. 

Modern Bride, 366 Madison Ave., New York 17 
Q-50) Practical articles to 1,500 on wedding plan 
ning and related subjects. Virginia A. Maves. $100 
up. Acc 

Modern Needlecraft, 55] Fifth Ave., New York 17 
Q-35) Ideas or news regarding all phases of needle 
craft. Maggie Meehan 

Mother’s Magazine, David C. Cook Publishing Co 
Elgin, Ill. (Q-10) Articles to 1,000 on teaching re 
ligion in the home. Religious verse. Iva Hoth. Ic 
verse 20c¢ a line. Acc. 

My Baby Magazine, 435 Fifth Ave., New York 16 
(M-free) Articles on expectant motherhood, baby and 
child care; personal experiences. Material must deal 
with children under 3 years. Photos. Joan Bel Geddes 
le 3c Acc Query 

Parent's Magazine, 52 Vanderbilt Ave., New York 
17. (M-35) Articles on family relationship, child 
care and guidance, 1,500-2,000. Mrs. Clara Savage 
Littledale. Articles, $150. Acc 

Popular Gardening, 383 Madison Ave., New York 
17. (M-25) Practical gardening articles, successful 
gardening by young home owners, 1,000, with photos 
Ross C. McCluskey. 3c. Acc 

Sunset, Menlo Park, Calif. (M-20) Largely staff 
written. Purchases from West Coast contributors only 
Western travel, Western home, Western food, West 
ern crafts, Western gardening, how-to-do-it article: 
Acc. Query 

Today’s Baby. Same address and requirements as 
Baby Time. 

Town Journal (formerly Pathfinder), |!]1] E St 
N.W., Washington 4, D. C. (M-20) Features to 2,000 
on self-improvement and self-analysis, home and gar 
den, personal problems, family economics, how a town 
f under 20,000 solved a problem facing other 
communities. Short, witty verse. Carroll P. Streeter 
High rates. Acc 

Trailer Life, 607 S. Hobart Blvd., Los Angeles 5 
Calif. Practical articles 500-2,500 pertinent to Amer 
icans living in mobile homes. How-to articles with 
brief but fully explanatory text concerning handy 
trailer devices, including gardening, trailer patios, in 
terior painting, knickknack building; step-by-step 


series of phot essential. Travel stories associated 
with trailering. Articles about hobbies, photography, 
etc. Editor’s guide to writers free on request. David 


F. Lyon. Editor 
U.S. Lady, Walker Bldg., Washington 5, D. C 
M-35) Short-short stories to 1,500. Article f spe 


cial interest t wive f Armed Servies men or women 
in the services and traveling familie No generc 
interest women’s material. A small amount of ver 


Paragraph fillers. Cartoons. Photos. G. Lincoln F 
well. To 20c, pictures $2-$10. Acc. Query 

Vogue, 420 Lexington Ave., New York 17. (Semi 
M-50) Articles of interest to men and women, 1,500 
2,000: photos. No poetry. Occasional! fiction. Jessica 
Daves. Good rates. Acc 

Western Family, 1300 N. Wilton Pl., Los Angele: 
28, Calif. (M) Light, romantic fiction to 2,500; short 
shorts and well-illustrated how-to-do-it articles of 
interest to the homemaker, to 1,000; 2-part serials 
Web Jones. 5c. Acc. 

Woman's Day, 19 W. 44th St., New York 36 
M-5) Serious, humorous, and topical articles, 1,800 
2,000; inspirational; how-to; fillers. Stories of sub 
stance, human interest, humor, suspense, 2,500 
5,000. Mabel Hil! Souvaine. Editor; Betty Finnin 
Fiction Editor. No set rate. Acc 

Woman's Home Companion, 640 Fifth Ave., New 
York 19. (M-35) Women’s and family interest. Arti- 
cles, 2,500-6,000; short stories to 6,000; novelettes 
15,000; short novels to 20,000; serials to 60,000 
Particularly interested in book-length non-fiction for 
condensation or serialization and in articles of direct 
helpfulness to women. Woodrow Wirsig, Editor; J. 


AUTHOR & JOURNALIST 


Robert M Managing Editor; Elliott 
Fiction Editor. First-class rates. Acc 

Woman’s Life, 270 Park Ave., New York 17. (O 
35) Helpful entertaining articles, 400-2,500, on all 
phase t life. Douglas Lurton. Good 
rates. Acc 

The Workbasket, 543 Westport Rd., Kansas City 
11, M M-15) Articles to 1,500 about women who 
have raised their family living standards economically 
2c, phot to $5. Acc 

Your New Baby, Parents’ Institute 
Ave York 17. (M-give-away through diaper 
ervices infants wear departments) Articles 700 
2,000 on baby care and family living by parents or 
pecialists in child care. Fillers. Photos. M Mary E 

Articles $35-$50, photos $25 : 
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Revealing Romances (Ace), 23 W. 47th St., New 
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marriage with strong identification. Stories 
must be up-to-date problems that hit 
home reflect living. Short stories 
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Romance Time, 19 W. 44th St., New York 36 
Bi-M-25) Strong, dramatic, emotional first-person 
YT 7 stories based on women’s real-life experiences 3 ¢) 
DID Y OU EVER W IS SH 8,000. Articles to 3,000 on teen, courtship, marriage 
that you could find REALLY thorough, compe- 
tent and friendly criticism of your poems to about $100. Acc 
show you why they do not sell to PAYING mar- ,_ Secrets Ace), 23 W. 47th St., New Y 6. (M 
15) Dramatic first-person ric and 
marriage with emphasis on realism and emotional 
WE INVITE YOU to take advantage of our tone. Shorts 2,500-6.000, novelettes | Arti 
amazingly low offer to find the answers. Send On marriage, courtship, personality t ). | 
two poems under 30 lines each with self-ad mantic verse to 20 line 3c up, ver 3 a line 
dressed stamped envelope and one dollar ($1 Acc. 
for a complete report and helpful suggestions Tan Uohnson), 1820 S. Michigan Ave bh 
for revision. 10 M-25) First-person storie de 3,000. Not 
confined to Negro characters. John H. Johnson. 1 2c 
THE POETRY CLINIC Acc 
Dept. D, P. O. Box 352° Roseburg, Oregon Teen Age Confessions Popul ok 205 E. 42nd St 
New York 1] Directed specifically to the problems 
f teen age youth, male and fe e. Maximum th 
10.¢ ). Prefers to work from tline. 


$149.50 | 3c up. Acc. Large inventory on hand 
True Confessions (Fawcett), 67 W. 44th St Jew 


100 copies 40 page Poetry Book York 36. (M-15) Short stories 2000-10 rai 


Other sizes quoted on request 18,000. Must be realistic storit with stror h 
60-90 Days Delivery acterization and sincere emotion, ba 1 on problem 
+ lit + dramatic ne TI 
P.O. Box 1564 Dalias, Texas | in nal arti ca f 
1.0C¢ Florence J Sche tty Acc 
Tose Experience (Macfadder 205 E. 42nd St 
SELL YOUR SMALL ray birvevie New York 17. (M-15) First-person tr tor f 
; ; emotional experience in the lives of women. T 
f you're interested in selling your poems for children, sen 
) with each poem under 16 lines, or $2 for longer 
ms, and I'll revise and’or suqgest market for your F t t 
\ 


juvenile verse. Ask for free pamphlet. 


FLEANOR DENNIS True Love Stories Macfadden), 205 E. 42nd St 


ew Yor 7 M-15) First rson stor Mov C 


Box 308 Conneaut Loke, Po : First-perso Mav 
Gail: Ww | 
¢ A A = 
8 000 ) $4 ) A 
PRIZE PROGRAM. Ouarterly prize True Romance (Macfadden) 2 E. 42nd Jew 
York 17. (M-15) F. Gould. First-person short 
scrintion of HELP YOURSELE HANDROOKS (S$) « 4 OC 6 00( $250: novelette ( ¢ + 
containing 999 PLACES TO SEND POEMS horts 2.( 35 ip to $250. Acc 
KALEIDCGRAPH, A Nationel Manazine of Povtry True Story (Macfadden), 205 E. 42nd St., New 
Put hed Quarterly: 50c copy: $2 a year York 17 M-2( Stori + 7 nov ++ > 
624 N. Vernon Ave. Dollas 8, | Jouble-lengths 11 2-part ) 
per installment. Dorranc S } t 
= $100 averaae-lenath $200 
POETS novelettes $400, double-lengths $5 rials $425 
| each installment. Acc 
Can ir book qualify for a fifty yer cent aDsidy 
If it can you need pay only $ 50 ae fifty r $9 Overstocked and not in the market: Life Romances, 
for one hundred copies of the average size book My Confession, My Romance. 
Additional copies on royalty basis produced at our 
Fact Detective 
P.O. Box 143J (Cheviot) Cincinnati 11, Ohio Amazing Detective Cases (Posta 655 Madi 
Ave New York 21. (OQ -25 Fact article n crime 
— — ases with mystery an 1 detect work, 1,500 
2,000 i Robert FE. Levee 


Song Poems and Lyrics ohotes $5 
Big Detective Cases, 10°W. 33rd St., New York 22 


Wanted 0-25) All material staff-written. 


Mail to: Complete Police Cases (Postal), 655 Madison Ave 
a New York 21. (QO-25) For requirement e Amazing 
TinPan Alley, Inc. Detective Cases. 
1650 Broadwoy new vor: 19, Crime Conifcssions (Sk ve 270 Park Ave., New 
York 17 Bi-M-25) First-person crime confé ns 


SONGWRITERS, POEM WRITERS!” ' 2,500-3,000. Wm. Carrington Guy, Editor 


Recognized HIT songwriter offers you TOP Acc = 
music arranging and composing services, with Front Pege Detective (Dell) 26) Fi th Ave., New 
TIMELY information as to SAFE and CORRECT York 16. (M-25) Crim a ae dealing wi h person 
> alitve unique f{ ice metn 
procedure erime short-shorts 500-750. On-the-scene crime’ pho 
SONG SERVICE AJ t Carmena Freeman. $150-$250; photos $6 (more 


333 W. 56th St. New York 19, N.Y. for serie Acc. Query on everything except picture 


tories 


30 AUTHOR & JOURNALIST 


Inside Detective (Di 261 Fifth Ave., New York —=— = 
16. (M-25) Same requirements as Front Page Detec- 
tive. Carmena Freeman RY 
Mester Detective (Mactadden), 205 E. 42nd St TV vs. THE SHORT STO 
y Y M-25) Fact crime stories t 000 ‘ i i 
M It’s your choice. We offer a practical, 
Layne. $ Acc. Qu with outline down-to-earth course in either TV 
Official Detective, 4( 1 St.. Pr phia 
30 KA technique or short story writing. 
Vv Jetectiv im etection storie 
pl t H 4 A . . 
Police Detective 2 Park Ave ew Yor Will Lozier ; 
7 KA-95) Art Gn 134-25 Cherry Ave. Flushing 55, New York 
r me stor rts 25 000 on sim Without obligation, please send me informat ’ 
Writing for television 
y murd referred Writing for magazines 
Wm ty, Editor. Acc 
Rea! Police Stories. mbined with Startling Detec- j 
tive. 
Specie! Detective 70 Park Ave New t State 
Y 7. (Bi-M-25) F juirements see Police De- 
tecfive, P DI 
Start'ing Detective weett), 67 W. 44th St., New MANUSCRIPTS TYPED! 
rk 36. (M-25) Has absorbed Real Police Stories. Electric Typing 
~ Tactual crim tori ripts roved in ma jeta [ punc 
me featur h asa vk wor phrase ale 2 
th ctoric 6.000 
f ( Pertinent phot ee Harold DuMontier 
jee t t 10 Rt. 2, Box 38, Dept. AJ Greenfield, Mass. 
True Cases of Women in Crime e) 2 ‘ 
A New York 17. (Bi-M-25) Arti 25 Confession Story Courses 
horts 3 Sur ised and self-study courses. Story critis 
J V¥m. ¢ r ouy, cism pl t sold ther serv ce Fre informa 
True Crime. | ce Potice Detective, . 
boy DANIEL KEENAN, Teacher 
Truc Detective, 2 t ey MA P. O. Box 62 New York 63, N. Y. 
h feat 8 | ARTICLES WANTED 
ng sub:ects preferred with E t 
nath. m + as Tha RA 
f ae ¢ 750 ry ta 
M HAROLD F. PODHASKI 
True Mystery Ay New 7 4810 West Quincy St. Chicago 44, I!linois 
} 3 0: 
m. C it ty, Editor “I'LL BUY YOUR STORIES!” 
SAY THE EDITORS. 
True Police Cases t), 67 W. 44th St ew 
t t teat Ww wo fré folde explains 
t toda te of new writ 
the ide of buy their stories. Write right now to 
m TH: NON-FICTION PRESS 
t nc Dept. N, Box 1008 Glendale, Calif. 


ARE YOU “CRAMMED-UP”? 


re ft of ti r u can't get started really writing? Then let’s work on 
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Fictional Detective and Mystery 


Ellery Queen’s Mystery Magazine (Mercury), 47] 
Park Ave., New York 22. (M-35) Stories of detec- 
tion, crime, mystery. No supernatural stories per se, 
although if a legitimate mystery, crime, or detective 
short story has supernatural or horror element, O. K. 
No taboos, no angles editorially except that quality 
must be high. ‘‘Ellery Queen.’’ Originals, $200 up 
for average length. Reprints, $75 up. Acc 

Famous Detective Stories (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Detective fiction stress 
ing plot and characterization. Murder mysteries pre 
ferred—straight crime and gangster stories not want 
ed. Robert W. Lowndes. Vac up. Pub. Currently over- 
stocked 

Justice, Magazine Management Co., 655 Madison 
Ave., New York 21. Suspense, crime-adventure fic 
tion. Harry Widmer, Editor. Inventory bought ahead 
to fall, 1956 

Manhunt (Flying Eagle), 545 Fifth Ave., New York 
17. (M-35) Fiction of any length 1,000-25,000 
Tough, hard-boiled, or realistic stories in the detec 
tive-crime field. Seeks only the best. Fact material is 
staff-written or contracted for. John McCloud. 2c-5c 
much higher on occasion. Acc. 

Mercury Mystery Book-Magazine, 47] Park Ave 
New York 22. (M-35) Full-length original mystery 
and suspense books with good pace. Preferable though 
not essential that hard-cover publication have been 
arranged for. True crime articles, original or reprint, 
to 6,000. A few fillers and cartoons. Robert P. Mills 
Managing Editor. 1c, cartoons $10. Acc 

The Saint Detective Magazine, 47! Park Ave. 
New York 22. (M-35) Stories 1,000-15,000 of any 
type dealing with crime. Emphasizes quality. Uses 
some reprints, chiefly by big names. Leo Margulies 
Ic. Acc. 

Smashing Detective Stories (Columbia), 241] Church 
St., New York 13. (Bi-M) Same requirements as 
Famous Detective Stories, above 


Love Story 


Exciting Love (Thrilling), 10 E. 40th St., New York 
16. (Q-25) Popular Love and Thrilling Love com- 
bined with this magazine. Novelettes, 8,000-16,000; 
short stories 1,000-6,000. Alex Samalman. Ic. Acc 

Gay Love Stories (Columbia), 241 Church St., New 
York 13. (Bi-M-25) Third-person love stories to 15, 
000. Marie A. Park. Vac up. Pub 

Ideal Love Stories (Columbia), 241 Church St., New 
York 13. (Bi-M-25) Third-person love stories to 15 
000. Marie A. Park. Vac up. Pub 

Ranch Romances (Thrilling), 10 E. 40th St., New 
York 16. (Bi-W-25) Adult Western short stories, 5,- 
000-6,000; novelettes 8,000; novels 18,000-20,000; 
4-part serials to 45,000; well-authenticated fact ma 
terial to 2,500. Romantic interest. Alex Samalman, 
Senior Editor; Helen Tono, Editor. Ie up. Acc. 

Real Western Romances (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Love stories of the Old 
West, with action element in background. Stress color 
and characterization. Short stories to 5,000; novel- 
ettes 8,000 to 12,000. Marie A. Park. Vac up. Pub 

Today’s Love Stories (Columbia), 241 Church St 
New York 13. (Bi-M-25) Short stories and novelettes 
with strong love interest 1,000-15,000; verse with 
love theme, 4-20 lines. Marie A. Park. Vac up. Pub 

Western Rodeo Romances (Thrilling), 10 E. 40th 
St., New York 16. Not now buying 


Science Fiction, Fantasy 


Amazing Stories (Ziff-Davis), 366 Madison Ave., 
New York 17. (M-35) Science-fiction short stories 
1,000-10,000. Howard Browne. Ic up. Acc 

Astounding Science Fiction (Street & Smith), 304 
E. 45th St., New York 17. (M-35) Science short sto 


ries to 8,000, novelettes 10,000-20,000; serials 30 
000-100,000. Articles on recent science develop 
ments; query. John W. Campbell, Jr. 3c up. Acc 

Fantastic (Ziff-Davis), 366 Madison Ave., New 
York 17. (Bi-M-35) Science fiction to 10,000. Em- 
phasis on action and fast pace. Cartoons. Howard 
Browne. Ic up. Acc. 

Fantastic Story Magazine. Now combined with 
Startling Stories. 

Fantastic Universe, 47] Park Ave., New York 22 
M-35) Stories 1,000-15,000—science fiction as well 
as fantasy. Articles chiefly on assignment. Leo Mar 
gulies. Ic. Acc 

Fantasy and Science Fiction (Mercury), 47! Park 
Ave., New York 22. (M) Science fiction and fantasy 
500-20,000, occasionally longer. Uses some re 
prints. Send MSS. to editorial addres 2643 Dar 
St., Berkeley 4, Calif. Anthony Boucher. 2c up, first 
North American and foreign serial rights only; re 
prints $50 up a story. Acc. 

Fate Magazine, 806 Dempster St., Evanston, III 
M-35) Articles under 3,000 on psychic, unusual, un 
explained happenings. ‘‘True Mystic Experiences’’ and 
Survival department stories, about 250 words 
Robert N. Webster. 2c up, department shorts, $5 
each. Pub 

Galaxy Science Fiction (Galaxy), 42] Hudson St 
New York 14 M-35) Short-shorts 2,000-3,000 
short stories to 5,000; novelettes 7,500-12,000 
novellas 15,0C0-18,000; serials 30,000-65,000. (Gal- 
axy Science Fiction Novels—bimonthly paper-bound 
reprints—are completely separate from Galaxy Sci- 
ence Fiction magozine.) Exclusively quality science 
fiction slant. H. L. Gold. 3c up, minimum $100. Ace 

If—Worlds of Science Fiction, Quinn Publishing 


Kingston, N. Y. (Bi-M-35) Science fi 
fantasy. Stories to 12,000—-under 5,000 preferred 
Articles on assignment only, but inquiries will be con 
sidered. James L. Quinn. 2c up. Acc 
Imagination, P. O. Box 230, Evanston, Ill. (M-35 


Science-fiction stories, 1,000-20,000. Solidly plotted 
stories with good action and characterization, em 
bodying human interest problems—now, in the past 
or in the future—readers can understand and sym 
pathize with. Cartoons. William L. Hamling. Ic uy 
cartoons $5. Acc 

Science Fiction Quarterly Columbia’), 24] Church 
St., New York 13. (0-25) Same needs as Seience-Fic- 
tion Stories, below. ¥2c up. Pub 

Science Fiction Stories (Columbia), 24] Church St 
New York 13 Bi-M-35) Science fiction with adult 
motivation to 5,000; novelettes, 8,000-12,000. Ni 


fantasy. Robert W. Lownde ¥ac up. Pub 

Startling Stories (Thrilling), 10 E. 40th St., New 
York 16 Ong Science-fiction short stories and 
25,000-word novels Alexander Sama!man en 


Editor. Ic up. Acc. Not now buying 


Sports 


Sport (Macfadden), 205 E. 42nd St., New York 17 
M-25) Personality and behind-the-scenes feature 
controversial subjects of interest to sport fans. Base 
ball and boxing the year round. Other sports in sea 
son. Articles 2,500-3,500. Ed. Fitzgerald. Payment 
$200-$500 depending on length. Briefs for SPORTalk 
department $5-$10. Acc 

Ten Story Sports (Columbia), 24] Church St., New 
York 13. (Q-25) Fast-moving stories dealing with all 
kinds of sports, to 10,000. Love interest and humor 
acceptable in sports stories. Occasional fact fillers 
Robert W. Lowndes. V2c. Pub. Currently overstocked 

Not now buying: Exciting Baseball, Exciting Foot- 
ball, Five Sports Classics, Popular Baseball, Popular 
Football, Popular Sports, Thrilling Bascbali, Thriiiing 
Football, Thriling Sports. 


VU THOR JOURNAL ISI 


Western 


Action-Packed Western (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Short stories 2,000- 
5,000: novelettes 10,000-15,000. Robert W. Lown- 
des. VY2c up. Pub 

Best Western Magazine (Stadium), 655 Madison 
Ave., New York 21. (Q-25) Same requirements and 
editors as Western Novel & Short Stories, below 

Complete Western Book Magazine (Stadium), 655 
Madison Ave., New York 21. (Q-25) Western novels 


to 20,000; shorts to 5,000. Robert O. Erisman 
Editor; Arthur Lane, Associate. 1c up. Acc 

Double Action Western (Columbia), 241 Church 
St., New York 13. (Bi-M-25) Short stories, 2,000 


10,000-20,000. Robert W. Lown- 


novelettes 


Pub 


5,000 
des. V2c up 


Famous Western (Columbia), 24] Church St., New 
York 13. (Bi-M-25) Novelettes, 8,000-16,000; short 
stories to 5,000, articles to 2,000. Stresses charac 


terization and adult motivation. Robert W. Lowndes 


Pub. Currently overstocked 


up 

Fifteen Western Tales (Popular), 205 E. 42nd St 
New York 17. (Bi-M-25) Short stories 2,500; novel- 
ettes to 10,000. Verse. Fillers. D. Greenburg. le uj 
verse 25c a line. Acc 

Real Western Stories (Columbia), 241 Church St., 


New York. (Bi-M-25) Same requirements as Famous 
Western, above 

Texas Rangers (Thrilling, 10 E. 40th St., New 
York 16 (M-25) Fast-moving, action-packed short 
stories, 1,000-5,000. Novelettes 9,000-15,000. Book 
length novels by arrangement. Jam Hendryx, Jr. lc 
up. Acc 

Triple Western = Thrilling 10 E. 40th St., New 
York 16 Bi-M-25) Western short stories to 5,000 
adult novelettes 20,000-30,000 words. No taboos 
James Hendryx, Jr. Ic up. Acc 

True West, P.O. Box 5008 Austin 3 Tex. Edi 
torial Office: Box 266, Mason, Texa Bi-M-25) An 
all-fact magazine of the Old West-——badmen, gold 
rush days, cattle drive jhost towns, range wars, etc 
Article 1,500-5,000. Old photos. Fred Gipson. Ic 


Pub. Overstocked 


2 Gun Western (Stadium), 655 Madison Ave., New 
Y 2 0-25) Short-shorts 500-2,000; short st 
rie 1,000-9,000. Robert O. Erisman, Editor; Arthur 
Lone, A ciate lc uf Acc 

Western Action (Columbia), 241] Church St., New 
York. (Bi-M-25) Same requirement Double Action 


Western, abov 


Western Novel & Short Stories Stadium), 655 
Madison Ave New York 2] Q-25) Short storie 
1,000-6,000; novels to 20,000. Robert O. Erisman 
Editor; Arthur Lane, Associate. Ic up. Acc 


Stadium 655 Madison 
Ave., New York 2] Q-25) 1,000-9,000. Robert O 
Erisman ditor; Arthur Lane, Associate. Ic up. Acc 

Not now buying: Exciting Western, Five Western 
Novels, Giant Western Magazine, Masked Rider 
Western, Popular Western, Range Riders Western, 
Rio Kid Western, Thrilling Ranch Stories, Thrilling 
Western, West. 


Western Short Stories 


Fiction 


Continued from Page 12 
almost always followed by a erear curiositv: Why 
did this war happen: Phas is then the pertod of 
the war memoirs. and the serious war novels 
Only after this wears away are normal tendencies 
resumed 

And what are normal reading tendencies? — I 


I could guess—a 
an equal 
which | 
fiction of 


would not be so bold as to say 


certain amount of delving into our past, 


amount of pure escape Scrence- fiction, 


elsewhere the 


described escape 


have 
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1 American right te on Canadian, and 20 on 
f 2 
If your ript ar not Alable we Ww te you why, and 
wt to d y and f then uke them sell 
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t jerat f f cripts to 7 word 
k t words 
F f tk f ar pt. Return 
plea 
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note r ist t 4s what you want ft write about, 
tne rest More 4) rience writing 
it t ur rate 


“CONCHO WRITER'S SERVICE 


P. O. Box 964 San Angelo, Texas 


TO AUTHORS OF BOOKS 
published on a COOPERATIVE BASIS, we 
have a plan for the additional promotion 
and distribution of your book WITHOUT 
COSI ro YOU. 
WRITERS SERVICE 


NV Tel. MU 7-5690 


your t Q ‘Many elped have sold to 
inside Hollywood St m COMPLETE wr ting help, or 
JESSICA FOX MAY 
5602 Fernwood Avenue 


Phone 
Hollywood 28, Calif. 


HOllywood 2-5448 


(answer to question on page 29 


Answer 

COMPLETE WESTERN BOOK MAGAZINE Which is 
published by Stadium Publishing Corp., 655 Madison 
Ave, New York 21 N.Y. Robert O. Erisman, Editor 
Arthur Lane A Cc publish BEST 


Editor Who a 
NOVEL & SHORT STORIES 
1d WESTERN SHORT STORIES 


VIANUSCRIPT TYPING 


50c Per Thousand Words 


Work Guaranteed to be Accurate and Neat 
Price includes Minor correction one carbon copy 
f desired. Als extra first and last sheets 


23 Years Typing Experience 
HELEN M. MYERS 


121 S. Potomac St. Waynesboro, Pa. 


ARTICLES AND STORIES WANTED 


Manuscripts edited and marketed 


No course of study but lots of personal helt nd guidance 
Write for FREE copy of ‘Article Writing 
for Beginners.’ 


L. TURNER LITERARY SERVICES 


10 Redwood Ave., Toronto 8, Ont., Canada 


Writing for the Juveniles 


pleasant and profitable. The largest 
market open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN! My specialized 
course of instruction in WRITING FOR THE JUVENILE 
MAGAZINES plainly teaches how to write for this wide-open 
market. Send for terms and descriptive folder. 


WILLIAM C. DERRY 


is easy, instructive, 


40 Rock Avenue East Lynn, Mass. 
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the atomic age, was undoubtedly given its impetus 
toward its boom by the explosion of the atomic 
bomb at Hiroshima, and the subsequent events of 
discovery. It is these continuing events 
ironically, are dating so much 
fiction back down to its proper plane of escape 
fiction, in common with mystery and romance 
fiction, from which it will not again rise. 

It is folly to suggest to the writer that he 
ought not to make some attempt to gauge the pop 
ularity of the kind of fiction he wants to write. 
It 7s important to him to Know, if possible, what 
is likely to be popular and what is not. But how 
can he telly By watching trends, certainly. But 
all too often, in the time between writing and 
publication, or even acceptance, trends have 
altered. 

I hesitate at any time to recommend to a writer 
that he try to write for a Current market unless he 
can turn out fictton at a phenomenal rate; it is 
only a little less absurd than telling a writer to 
do a best-seller. If the public taste could be de 


termined ahead of time, publishers would — be 


atomic 


which, science 


publishing only best-sellers. Since only a_ very 
small number of books reach the best-seller lists. 
and only slightly greater number pay thei 


authors and publishers reasonably well, it does 
not seem likely that publishers, any more than 
authors, can often foresee trends. 

The best a writer can do is to emphasize the 
That is to sav, he can avoid 
The se are 


negative in his choice. 
subjects he knows will be unpopular. 
evident that, if he fails to recognize 
has no business being a writer. But 


usually so 
them, he 


I'LL DO IT FOR YOU 


k of rejects! | have ghost-written millions of words of 

articles, books for jreds of satisfied clients. | 

be able to help you see your name in print anc make 
al 


w mater Reasonable rates. Particulars 


On your fa 
Also Slant Chart & Best Plot Formula 


WILL HEIDEMAN 


oncy 


FREE 


P. O. Box 107-A Fern Park, Fla. 


CASH FOR FILLERS 
“PEN MONEY” lists over 400 paying markets 
for fillers, brief items, and ‘‘shorticles’’ of all 
types, besides presenting instructive articles on 
how to write salable filler material. Published 
twice yearly. Send 50c for sample copy. 

A. D. FREESE & SONS 

Box A, Upland, Ind. 


CORRECT TYPING 


A manuscript which is correct in every 
you the advantage. 50c per thousand words 
Mailed flat 


detail will give 
Free carbon 


PAULINE LOZIER 
134-25 Cherry Ave. 


Flushing 55, N. Y. 


sometimes they are not so clearly seen. For in 
stance, there is a definite aversion to anything 
vaguely unpleasant in much magazine fiction. A 


Gus Elker story of mine was turned down by 
more than one magazine because it made some 
Slight mention of unkindness to a three-legged 


dog. (Upon his presence the entire story turned; so 
he could not be eliminated.) But it is 
that even the avoidance of unpopular subjects will 
not guarantee an author 

Phe writer is always faced with the problem of 


manilest 


acceptan¢ 


changing fashions and tastes in fiction. His best 
approach to it, his best defense, is to develop 
versatility. “The more things he can do in fiction, 


the more likely he is to find ready markets, always 
presuming he has the skill to write well. He can 
not guess what mav_ be popular, no matter how 
much he tries; and if he should once 
rectly, it is likely to be nine-tenths pure luck, 

But the writer who can write only certain kinds 
of fiction, who may be limited in his creative activ 
itv, ought to take heart in the face of two inexor1 
able 

The first, as | have mentioned before, is that, in 
common with all else in life, the wheel 
turns, it keeps turning, and sooner or later his 
field will come up again. 

The second—and the most important—is that a 
really really fine, outstanding story will 
find a market no matter what its type, no matter 
what public or editorial tastes happen to be 


vuess Col 


facts. 


alwavs 


good, al 


Rewriting by Ear 
By Roperr F. 


phe you have trouble deciding what changes to 
make im rewriting vour first draft of a 
article: Your CVE does not alwavs spot 


SKEEIZ 


por 


SLOTS Or 


faults in) your writing such as overly long sen 

Read your material out loud either to vourself 
or to someone who is qualified to judge what 


and what may not be just right 


Dullness is especially dull when it does not have 


“sounds right” 
| appeal in pros writing one word in an 
otherwise well-written sentence can spoil the mood 
Of an entire 

This happens when vour 
some extent by a certain rhvthm pattern, and you 
have a word that doesn’t fit the pattern. Your 
letective ear almost immediately identifies the 
unwelcome word and can just as easily pass on sub 
stitute words vou try on for proper “rhythm size.” 

Rewriting by ear is an old trick practiced by 


paragraph, 


mood is created to 


ilmost all radio and ITV continuity writers. In 
fact, some highly mechanized writers even read 
their material into a tape recorder. Although this 


is helpful, the chances are that vour ear can aid in 
rewriting without your being put to the expense 
of buving a dictating machine. 


FREE! FREE! 


FREE! Analysis of a THIS WEEK SHORT-SHORT by Robert Oberfirst 


THIS WEEK with a circulation of about 10,000,000 publishes the best short-shorts obtainable and pays the 


highest rates. 
of THIS WEEK, writes me regarding this booklet: 
This Week short-short and | thought it was just right. 


This booklet shows what makes a This Weck short-short tick 
“read with a great deal of interest your analysis of a 


Stewart Beach, Fiction Editor 


felt it was something of a classic It will be 


mailed free to all writers seriously interested in writing short-short fiction 


ROBERT OBERFIRST, Literary Agent, 


P. O. Box 539, Ocean City, New Jersey 
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AUTHOR & JOURNALIS1 


= 


to ad 
Rate: 9c 


ADEAS offers you an inexpensive opportunity 
vertise your miscellaneous wants and wares 

a word, first insertion; 8c a word, subsequent inser 
tions of the same copy; no agency commission allowed 
Checking copy 10c extra. Copy and remittance must 
reach us by the 28th of the second month preceding 
insertion Critics, courses, agents, typists, may use 


display advertising only. AUTHOR & JOURNALIST 


1313 National Bank of Topeka Bldg., Topeka, Kan 


BOOKS, MAGAZINES, NEWSPAPERS 


MAGAZINE DIRECTORY—S5,166 publications classified with 
complete address $2.50 postpaid. Commercial Engraving 
Publishing Company, 34FF North Ritter, Indianapolis 19, 
Indiana. 

FOOL-PROOF HANDBOOK of English. Every writing problem 
explained and illustrated. $1.00. Marjorie Davidson, Lacey- 
ville, Penna. 

WANT TO WRITE cartoon gags? Charles Dennis's book on 
gac-writing is the finest ever published on the subject. 


$2.95. Complete satisfaction guaranteed. Earle Tempel, 
Box 430, Van Buren, Arkansas. 
DOLLARS FOR FILLERS, 10c; Winning Tips, 10c. Pattillo 


Agency, Clanton, Alabama. 


409-YEAR CALENDAR. All dates, 
Chert 21° «x 26”, 7Se 
Louisiana. 


SUCCESS IN WRITING Booklet, $1.00. J 
Ocean View, Monrovia, Calif. 


WRITERS! LET HEIDEMAN’S Folio, ‘‘Psychology of Love,” 
help you write salable love stories. Send $1.00. F. Brown, 
Publisher's Agent, 400 S. 11th, Gadsden, Ala. 


COLLECT $500.00 MONTHLY from a book | wrote and 
sell myself. Anybody can do it! It’s easy! I‘ll show you 
how. Send $1.00 today for my folio, ’’$500.00 A Month’ — 
then you'll know, too. Alden Smith, 2708-U Ladera, San 
Bernardino, Calif. 

TEN SURE-FIRE STEPS to an Editor's Cheque. Postpaid $1.00. 
Rocs F. Kavaner, 924 14th Ave. West, Calgary, Alberta, 
Canada. 

CHECKLIST reveals your story weaknesses; 24 basic question 

groups covering every essential. $1. 94 colorful ‘‘walk”’ 

verbs, 25¢. Over 1000 character traits, $1. A. Saling, 

3796 Camden St., S.E., Washington 20, D.C. 


“LIGHTER SIDE” cartoon book, $2.00. Artist’s sale. 
Bloodworth, 195 S. Euclid, Upland, Calif. 


including Easter, 1753- 
Thos. Crowley, 


H. Ralph, 733 


Alvin 


MARKETS 
INFORMATION GUIDE for cartoonists and gaawriters. Full 


of new cartoon merkets, tins, hints, cartoon and gaqwriting 
lccsons and cartoon news. Send 10¢ for trial copy. Intor- 
ration Guidc, 2776 California Court, Lincoln, Nebr. 


MARKET LISTS! Bock numbers of AUTHOR & JOURNALIST 
licting vorious types of markets for manuscripts are avail- 
able, as lona as they last, at 25¢ each postpaid. October, 

1955 (Filler Markets, 


1954 (Little Mogazines). March, 
Jewish Publications). May, 1955 (Comic Books). June, 
1955 (Travel Markets, Farm Publications). August, 1955 


Greeting Card Vorse, Plays, Syndicates). September, 1955 
Snecializcd Macazines). October, 1955 (Religious Maga- 
zines, Comnany Publications). November, 1955 (Book Pub- 


tshers). December, 1955 (Pusiness Publications—Trade 
Journals). Send 25c¢ cach (coin or stamps) to AUTHOR & 
JOURNALIST, 1313 National Bank of Topeka Bldg., 


Topeka, Kansas. 


SERVICES 

PHOTOGRAPHS FOR WRITERS. Reasonable. 
3702 Lakewood Ave., Chicago 13. 

WANT TO WRITE PROFESSIONALLY and thereby sell as 
quickly as possihle? Find answer my ad, this magazine, 
page 29. NATALIE NEWELL, Ghostwriter. 


ABC SHORTHAND IN ONE WEEK $2.00. 
Zinman. 215 A West 91, New York 24, N. 


Paul’s Photos, 


Returnable 


January, 1956 


BE SURE OF GETTING 


AUTHOR & JOURNALIST 


EVERY MONTH 


Articles by top-name authors 
A different market list in every issue 


AUTHOR & JOURNALIST 
1313 Natl. Bank of Topeka Bldg. 
Topeka, Kansas 


| enclose remittance for my_ subscription 


$3 for 2 years 
single copy cost 
$2 for | year 
single copy cost 
50c additional per year outside U.S.A 
Single copies 25¢ each) 


saving me $3 over 


saving me $1 over 


Name 


Street 


City & State 


COMPAIDES: Colorful, amusing correction sheets for a va- 
riety of writing problems. Includes solutions. Useful for 
teachers and critics who wart to keep students in good 
humor. Commo Fault sample, 10 for $1.00. Lot rates 
Inquiries invited on your special problems. M. E. Reed, 
3905 Poole Rd., Cincinnati 24, Ohio. 

YOUR STORIES adapted for television. See Will Lozier’s ad, 
Page 31. 

EARN MONEY WRITING Features and Fillers. Send for par- 

ticulars. Ralph Underhill, Beebe, Arkansas. 


PERSONALS 


CROSSWORD CONSTRUCTORS — Puzzle sheets — 11x13, 
13x13, 15x15, 25x25—$1.50 per hundred postpaid. Assort- 
ed sizes $1.75. Handy “blackout” (use with stamp pad) 
for inking in squares—$1.00. Ruth Smith, 50 Pond Street, 
North Easton, Mass. 


WHAT IS YOUR “1.Q.? Take reliable general intelligence 
test in home privacy and convenience. APPROVED, inter- 
nationally recognized. Prompt scoring, confidential report. 
Information free. University Test Bureau, Box 401, Palo 
Alto 2, California. 


JANUARY SPECIAL. Sell that next story with perfect charac- 
ter zation. Character Kit helps build millions of 
characters. Wheel, charts, etc., FREE Calendar Reckoner. 
Put blood into your characters. Regular $2. Imperfect $1 
FREE information. Blois, 3159 E. 28th, Vancouver, Canada. 


SOCIAL 


, Correspondence Club . 


EXPERIENCE the thrill of romance thru this select clubi 
Introductions-by-letter. This club is conducted on a high 
—— to help lonely, refined, marriageable men andwomen 
ind compatible friends. Discreet, confidential service... 
Vast nationwide membership. Est. 1922...Sealed particu- 
lars FREE. EVAN MOORE, Box 988, Jacksonville. Florida 
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Vantage 


Registers Greatest Volume In Its History 


Another Vantage Sellout! 


A deeply moving and incisive 
novel by Lillian Allen, And On- 
ward, My Daughter, exhausted 
its large first edition less than 
three months after release of the 
book, It has 538 pages and sells 
for $3.95. This work is the first 
major literary effort of Lillian 
Allen and has already estab- 
lished her as a figure of genuine 
promise on the American liter- 
ary scene. 


2 Vantage Titles Chosen 
by Travel Book Club 


Both the October and 
selections of the Travel Magazine 
Book Club were outstanding Van- 
tage Press titles. Memoirs of a Con- 
sul, by Bartley Yost, recounted the 


author’s varied experiences in the 


U. S. consular service over a period 
of thirty years. This book was the 
October selection. 

A dramatic account of Far East- 
ern adventures and travel, These 
Awakening Lands of the East, by 
May Worthington Eells, was chosen 
for Travel Book Club members in 
December. The selections bring not 
only added prestige to these au- 
thors, but also additional royalties. 
Is your book ready for publication? 
Let us see it! 


Items of Interest 


White Cap and Prayer, the auto- 
biography of Teresa Nelson, a for- 
mer Filipino nurse, was launched 
at a highly successful autograph 
party at Powers’, a leading book 
sutlet in Minneapolis. The = store 
sold 107 copies on the first day... 
A four-column review in the Albany 
Times-Union heralded Robert C. 
Newbold’s The Albany Conuyress 
And Plan of Union. It was written 
by former Albany Mayor John Boyd 
Thacher . Permission has been 
granted to the Colorado State De- 
partment of Public Welfare for the 
translation into braille of Harriet 
Rossiter’s juvenile, The Twins’ 
Birthday Surprise : Chicago's 
leading radio station, WLS, features 
Doctor Monkey And His Jungle 
Friends on its School Time Series. 
In a_ recent half-hour telecast, 
Maine's NBC television outlet, 
WCSH-TYV, presented sections of 
three other Vantage juveniles— 
Sambo The Crow, The Red-Headed 
Elf, The Cat Nobody Wanted. 


lDbecember 


Vantage President Flies 
to Europe, Arranges 
Foreign Editions 


recent air trip to Europe, 
planned for the purpose, 
Pater, Vantage president, 
arranged the 
publication rights 


personally 
foreign on oa 
a} 
Ieneland, 
and Norway 
Contracts were signed immediate- 
ly for both a British and a German 
edition of the Vantage best-seller, 
Jehovah's Witnesses, by Marley 
Cole 
The British 
book will be 
Allen and 
for sale 


Cole 
George 


London, 


edition of the 
brought out by 
Unwin, Ltd., of 
and distribution in the 
United Kingdom; the German edi- 
tion will be published by Rudolph- 
sche Verlagsbuchhandlung, for dis- 
tribution in West Germany, Austria 
and Switzerland. 

Negotiations art 
for other European editions of Je 
hovah'’s Witnesses as well for 
foreign publication of other Van- 
tage top sellers 


“The 


still under way 


as 


Kuropean publisher,” 
Pater reported on his return 
New York, “is hungry for 
American books, both fiction 
non-fietion We sold more foreign 
rights in 1955 than ever before, and 
I believe we'll do as well in 1956 
This is another unusual aspect of 
Vantage’s service to its authors.” 
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Cole Best Seller Tops List 
of Vantage 
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. Which went thru 
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t-e dition sell-outs 
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Leading the parade 
~t-s Wi Marley 


In Park 
reluctant to 
but, as 


are 
public 
Alan F 
“We feel 
in our 
plan should be 
does a 


sales 


operative pul hing 
told that Vantage 

ol Selling 
peak for themselves.” 


would like more informa- 
Vantage Press and how 
blist promote and sell 
fill out the coupon below 


today 


book 


mail it 


| Looking for a Publisher? Mail this coupon! 


Vantage Press, Inc., Dept. BB, 


126 W. 31 St., 


(in 


(In Wash... D.C 


Piease send m 
booklet on your 
Name 

Address 
Type of Book 


Number of Wor 


New York 1, N. Y. 


6253 Hollywood Blvd... Hollywood 28) 


Ver Are.. N.W.) 
your FREE 24-page_ illustrated 
co-operative publishing plan. 


1010 mont 


(fiction, non-fiction, poetry, etc.) 


ds (Approx.) 


| | 
| I t 
| | 
| | | 
| 
FREE! 
| | 


